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By BRIELLE JAEKEL

French fashion label Longchamp is using visuals for a play on words, paralleling the horsepower of a car with the
speed of an actual horse in a campaign featuring Kendall Jenner.

Following the announcement of Ms. Jenner joining Longchamp as an ambassador last May, the supermodel is
returning in the house's latest campaign. The film builds upon the brand's previous short with Ms. Jenner, continuing
its theme in motion, but this time Longchamp is bringing viewers to her hometown.

Running with love
For its first major campaign with Ms. Jenner, Longchamp created a slightly surreal film starring the popular
influencer.

The short, called "The Encounter" or "Le Recontre" in French, featured Ms. Jenner as she runs through the streets of
Paris, Longchamp's hometown (see story).

For the pair's latest collaboration, "The Ride," Longchamp and Ms. Jenner take to her hometown of Los Angeles.

Set to a heart-pounding musical score, the film begins with footage of the model standing on a beach intercut with
images of a horse running through the streets. Both Ms. Jenner and the horse are running, in separate places, as the
film moves both scenes in lettering to spell out "The Ride."

Ms. Jenner drives through the streets in a white convertible, while lyrics can be heard saying, "I wanna fly towards
the sun," and the horse is shown galloping through the streets.

Various scenes show the model in the car with the backdrop of the city, as well as a strong image of her standing on
a cliff.

Eventually, Ms. Jenner and the horse run towards each other on a beach and meet in the middle. The film ends with
Ms. Jenner riding the horse along the water.

Longchamp's The Ride
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Longchamp in the U.S.
While this campaign touts Longchamp's spring and summer line, the brand chose its location for an important
cause. Longchamp informs viewers, following the end of the film, that it is  helping Malibu rebuild after the
devastating efforts from the Woolsey Fire.

Longchamp encourages those watching to help get involved.

While Longchamp's spring/summer campaign took to the United States for its backdrop, the French fashion label
also just made a debut during New York Fashion Week for the first time.

Longchamp recently celebrated its 70th anniversary and rebranding, and made a big change to its fashion week
lineup.

The brand known for its leather goods featured a NYFW runway show for the first time this past September,
showcasing the very spring/summer line just promoted in the film. To usher in the event, Longchamp celebrated the
show with an event in Paris the same week (see story).

© 2021 Napean LLC.  All rights reserved.

Luxury Daily is published each business day.  Thank you for reading us.  Your feedback is welcome.

https://www.luxurydaily.com/longchamp-enters-nyfw-for-first-time/
mailto:feedback@luxurydaily.com

	Longchamp continues American appeal with Californian campaign

