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Selfridges  is  no longer selling plas tic soda bottles . Image credit: Selfridges
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A number of luxury brands are working to reduce or eliminate their use of plastic by the year 2025, according to a
new report from the Ellen MacArthur Foundation.

The foundation leads the New Plastics Economy Global Commitment in partnership with UN Environment, aiming
to target plastic waste and pollution by working towards a more circular lifecycle for the material. To-date about 150
companies have signed the pledge, including Pernod Ricard, Selfridges and Burberry.

Plastic prevention
The report is  based on disclosures from 36 signatories of the New Plastics Economy Global Commitment.

While the commitment has set a goal of having 25 percent of plastics be recycled by 2025, IWC Schaffhausen has
taken it a step further by planning to make 100 percent of its  plastics out of recycled materials.

Diageo and L'Oreal are similarly looking to exceed the benchmark with 40 percent and 30 percent recycled plastic.

Other goals set by the commitment include transitioning from single use to reusable plastic and ensuring that
plastics are recyclable or reusable.

L'Oreal is additionally working on plastic-free packaging and is working to educate consumers on recycling.

Both Pernod Ricard and Diageo have taken on plastic straws, eliminating them. Selfridges is similarly removing
plastic cutlery from its stores this year.
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Pernod Ricard is moving away from plastic straws. Image courtesy of Pernod Ricard

Selfridges is also working with its beauty brands to seek refill options, and is offering a refillable gin bottle through
its in-house distillery.

In honor of World Oceans Day, the retailer also debuted a public drinking fountain outside of its  London flagship.
This latest initiative is part of Selfridges' Project Ocean campaign, which aims to stop plastic pollution (see story).

Burberry launched a Plastic Footprint Mapping initiative that tracked its plastic use throughout its supply chain,
including transit. The company followed this up by revamping its packaging, eliminating or reducing plastic on its
shopping bags, garment cover poly bags and ribbon roll shrink wrap.

This new packaging launched in February and will be in all stores by September.

At Burberry, hangers are one of the three areas that contribute 80 percent of its  plastic use. The brand is launching a
hanger recycling program with its suppliers, which will allow hangers to be reused for transit.

Burberry is also working to create compostable options for its polybags and hangers.

IWC Schaffhausen is similarly looking into having consumers reuse or recycle packaging by returning it to the
brand.
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