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SPG, Marriott Rewards  and The Ritz-Carlton Rewards  are merging. Image credit: St. Regis

 
By ST AFF REPORT S

Please be aware the clippings below may require a paid subscription to the listed media outlet to read an article in
full.

Today in luxury:

Luxury brands focus on China's younger consumers

Emerging from a Gucci store in Shanghai with a pair of $500 shoes, 25-year-old Xue Yueyue says worries about
China's economy will not affect her spending, according to the Financial T imes.

Click here to read the entire article on the Financial T imes

Anna Wintour gets a little personal with Tina Brown

Anna Wintour had a good reason for wearing her big black sunglasses onstage with Tina Brown: eye surgery, says
Women's Wear Daily.

Click here to read the entire article on Women's Wear Daily

Tesla halts online sales of $35K version of Model 3

Tesla Inc. stopped online sales of the $35,000 base version of its  Model 3 compact weeks after introducing it, the
latest shift in sales tactics as the electric-car maker struggles to deliver long-promised affordability and avoid losing
money, reports the Wall Street Journal.

Click here to read the entire article on the Wall Street Journal

Marriott says variety of brands is a strength not weakness

Marriott International Inc., the world's biggest hotel company with luxury brands such as St. Regis and Ritz-Carlton,
says it is  committed to all of its  brands which give it the breadth to take advantage of fast-growing markets like China,
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per Reuters.

Click here to read the entire article on Reuters
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