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By BRIELLE JAEKEL

Currently the automotive industry is exceptionally competitive, as customer loyalty becomes less solid thanks to
marginal differences between sectors when it comes to quality.
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According to the MaritzCX New Vehicle Customer Survey, both luxury and non-luxury segments are most interested
in blindspot warning, cross-traffic alerts, lane departure warning and auto brake assistin terms of in-vehicle

technology. Sport utility vehicles and ride sharing continue to be disruptors for automakers, with 49 percent of
consumers being most interested in SUVs and the number of ride sharing users growing 4 percent in one year.

"In almost every segment you see how closely bunched the entries are," said Shawn St. Clair, senior director of
syndicated and autonomous research at MaritzCX. "With five factors comfort, quality, performance, safety, cost of
ownership being used for scoring, one would expect to see large differences.

"The difference between winning a segment and middle of the pack is being average in a single factor," he said.
"You have to offer great vehicles based on multiple factors.

"These razor-thin margins show how competitive each segment is and how customers could easily defectto a
different product. Manufacturers need to understand what areas they are behind and attack these deficiencies
immediately."

Driving auto insights

For premium models in North America, Tesla's Model 3 saw the highest consumer ratings across comfort, quality,
performance, safety and ownership cost for small car. Tesla's Model S won out for mid-size sedan, and its Model X
was top rated for midsize SUV.

The Lincoln Navigator had the highest rating for a large SUV and the Porsche Macan took the top score for the small
SUV category.
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A new dawn for performance standards. #PorscheMoment #Porsche #Macan #MacanGTS (: @insperatus) __
Combined fuel consumption in accordance with EU 6: Macan GTS: 9,2-8,9 /100 km; CO2 emissions: 215-210
g/km

The report shows thatin 1998, cars were the driving force in model type with 52 percent of sales. But 10 years later,
SUVs have the majority at49 percent and cars see only 34 percent of total sales.

The population of ride-sharing users has grown 4 percent from 2017 to 2018, with 29 percent of consumers saying
they have used a ride-sharing service. Thirteen percent of car buyers cited how a potential vehicle would be as ride-
sharing cars when shopping.

Japanese brands are on the rise, with interest growing 18 percent in the United States market within 10 years. From
1998 to 2018, European brands also rose 3 percent, while Korean brands increased by 7 percent.


https://www.instagram.com/p/Bw6ysTpFi8E/
https://www.instagram.com/porsche/

The Lexus ES. Image credit: Lexus

U.S.-based automakers dropped by 28 percent in that same time period.

Additional data
As regulations across the world strengthen and consumer demand changes, luxury automakers have the difficult
task of building SUVs with little emissions while maintaining exclusivity.

Outside of the United States, emissions regulations are becoming increasingly stricter as the world looks for an
answer to the global climate crisis. These new parameters are forcing luxury automakers to get creative with their
designs to keep the power and exclusivity that they are known for, at the same time as the SUV becomes ubiquitous,
according to panelists on Luxury Daily's automotive webinar on June 12 (see story).

Britain's Aston Martin is the most recent luxury automaker to update its experiential offerings in an effortto draw a
new class of affluent drivers.

From pop-ups to exclusive test drives, more automakers are taking luxury experiences to a new level. While some
are geared towards current owners, other experiences are meant to make high-end vehicles more accessible (see

story).

"The difference between premium and mass-market brands has continued to shrink," Mr. St. Clair said. "Mass-market
customers have demanded higher quality and performance, more comfort and additional safety features, and their
collective voice has been heard loud and clear.

"Mass-market manufacturers are packing more and more content into their offerings and continuing to blur the line
between premium and mass-market products," he said.
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