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By ST AFF REPORT S

Children's retailer Maisonette is looking to further simplify the shopping process for parents with the launch of a
baby registry.

Maisonette's registry seeks to offer parents what they need when they are adding to their family in a fashionable way.
Since its launch in 2017, the platform has aimed to rethink children's retail through an editorial, centralized
approach.

"With the introduction of the Maisonette Baby Registry, we wanted to create a one-stop destination for first time
parents and parents expecting their second or third child not just for what you need, but for the extra-special items
that parents actually want," said Sylvana Ward Durrett, cofounder/CEO of Maisonette, in a statement. "Baby registry
was a natural next step to further extend our commitment to simplifying shopping for parents, and we look forward
to taking part in this new and exciting chapter for our customers."

Ecommerce for the expecting
Founded by two Vogue alums, Maisonette is positioned as a lifestyle destination for ages 0 to 16, with selections of
apparel, accessories, furniture and home dcor. The $300 billion childrenswear market has attracted a plethora of
players, creating an overwhelming and fragmented shopping experience, something the co-founders are looking to
tackle with their curated marketplace.

The retailer aggregates merchandise from independent baby boutiques around the globe, allowing consumers to
check out via ecommerce regardless of their location (see story).

For the registry, Maisonette is curating content from celebrity moms, asking personalities such as Lily Aldridge,
Daphne Oz and Diane Kruger to share their advice and their product picks. Along with shoppable content,
consumers can tap into the expertise of the platform's customer experience team.

Among the items available are diaper bags, strollers, car seats, clothing and furniture, such as cribs and changing
tables. Brands include Stella McCartney, Joolz and Ubabub.
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Maisonette's registry includes nursery furniture. Image credit: Maisonette

Beyond shopping, the platform aims to be a space for education for expectant parents, with ideas for where to go for
a babymoon or a piece about the unexpected surprises about motherhood.

"As mothers who have personally gone through the overwhelming experience of creating registries, the Maisonette
Baby Registry was designed for ultimate ease," said Luisana Mendoza de Roccia, cofounder/president of
Maisonette, in a statement. "We are excited to reach our customers even earlier on their journey as parents and be a
resource for them through our thoughtfully curated assortment, inspiring content and future innovations."

Registries are a way for brands to be a part of a consumer's occasion, guiding them through a new phase of their
lives.

For instance, Italian artisan ecommerce platform Artemest is positioning itself as a wedding gift destination through
the launch of an online registry.

Through Artemest's Web site and application, brides and grooms to be can select pieces that they wish to receive
from family and friends. While many couples turn to department stores or other multi-brand retailers for their wide
selections, Artemest is aiming to attract soon-to-be newlyweds with a range of 20,000 different goods (see story).
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