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By ST AFF REPORT S

Luxury Daily's live news from July 18:

Gucci spreads mask message through runway-inspired collection

Italian fashion house Gucci is letting consumers into the inspiration behind its fall/winter 2019 collection by turning
its thinking into apparel.

Click here to read the entire article

Maisonette taps influential moms for baby registry launch

Children's retailer Maisonette is looking to further simplify the shopping process for parents with the launch of a
baby registry.

Click here to read the entire article

Lladr casts Star Wars characters in porcelain

Spanish porcelain maker Lladr is appealing to Star Wars fans with the creation of large-scale figures inspired by the
popular sci-fi film series.

Click here to read the entire article

Double-digit growth in Asia helps drive Richemont's Q1 sales

Swiss luxury conglomerate Richemont's sales were up 12 percent in the first quarter of the fiscal year, thanks in part
to double-digit growth in Asia and its jewelry houses.

Click here to read the entire article

Michael Kors turns to Tmall for China reach

Fashion label Michael Kors is expanding its retail presence in China by launching its first third-party partnership with
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Tmall Luxury Pavilion.

Click here to read the entire article

Lancme sponsors date night for Makeup.com fan

Luxury beauty brand Lancme is catering to couples and Makeup.com fans, gaining consumer interest insights along
the way.

Click here to read the entire article

Click here to read the morning newsletter

Webinar on Aug. 21: "Property and Furnishings: How to Hit a Home Run"
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