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A rendering of Nia, the planned all-inclus ive des tination with four Marriott International brands  including The Ritz-Carlton. Image credit: Marriott
International

 
By SARAH RAMIREZ

Hospitality group Marriott International is launching all-inclusive destinations, including a forthcoming Ritz-Carlton
resort, as consumer interest in these offerings grows.

Marriott plans to grow its all-inclusive footprint in locales that are already popular with leisure travelers, including
millions of its  loyalty members. The group expects to open five resorts between 2022 and 2025, including a Ritz-
Carlton property in Riviera Nayarit, Mexico.

Resort travel
Marriott is  investing $800 million into its all-inclusive push. The group has signed management contracts with hotel
developers to build five new resorts in Mexico and the Dominican Republic, through which more than 2,000 rooms
will be added to its portfolio.

The developments will balance new construction with renovations of existing resorts, including properties already
owned by Marriott.

A 650-room Autograph Collection resort in Punta Cana, Dominican Republic will be the first to debut in 2022.

Marriott's  flagship all-inclusive location will feature four brand experiences at "Nia." Located on 220 acres along
Mexico's Pacific coast, this destination will be created by Mexico City real estate developer Artha Capital.

The resort is  expected to open in 2023 with a 240-room Ritz-Carlton property, along with a Westin Hotels location.
Autograph Collection and Marriott Hotels properties are slated to debut in 2025.

Through its 2016 acquisition of Starwood Hotels & Resorts, Marriott already has one existing all-inclusive property, a
Westin Golf Resort & Spa boasting more than 400 rooms located at Costa Rica's Playa Conchal.

The new all-inclusive resorts will feature a variety of amenities tailored for each brand experience, including
offerings geared towards adults and families. These amenities range from fitness and spa facilities and
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reservation-free dining at gourmet restaurants to adult-only pools with swim-up bars, 24-hour room service and on-
premise entertainment venues and nightclubs.

Luxury value
Even with their wealth of resources, affluents have shown interest in streamlining their travel experiences and
expenses.

Luxury cruising has experienced recent growth, as consumers find appeal in all-inclusive packages.

Millennials' thirst for adventure and experiences coupled with a lack of funds has cultivated a surprising interest in
cruising. A report from J.D. Power shows that these young travelers are most interested in the fact that
accommodations, meals and entertainment are included in the price of a cruise (see story).

Similarly, travel subscriptions may also find a foothold among affluent consumers.

Private travel club Inspirato is bringing the sharing economy to the luxury hospitality sector with the introduction of
its own travel subscription service.

Through Inspirato Pass, clients will pay one monthly fee for access to more than 60,000 luxury vacation homes,
hotels, resorts and experiences around the globe. As the vacation rental space becomes more competitive, Inspirato
is continuing to diversify its offerings (see story).
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