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Louis  Vuitton and Gucci are bringing s treetwear shoppers  into luxury. Image credit: Louis  Vuitton

 
By SARAH JONES

As streetwear and luxury increasingly converge, secondhand seller The RealReal has seen a 56 percent increase
year-over-year in menswear shoppers buying across both categories.

Gucci, Louis Vuitton and Prada are the most frequently purchased labels by streetwear shoppers, acting as an entry
point into luxury for consumers who previously bought brands such as Off-White and Supreme. Streetwear on The
RealReal saw a 281 percent year-over-year growth in interest, as both men and women and seek out menswear
pieces from sneakers to hoodies.

"As streetwear demand rises, it's  having a ripple effect across all of men's fashion," said Dominik Hals, menswear
and archival expert at The RealReal, in the report.

"Luxury brands are embracing collaborations and new creative heads to broaden their appeal," he said. "It's  paying
off in strong luxury demand among streetwear buyers, particularly with Virgil Abloh's artistic direction for Louis
Vuitton and Alessandro Michele's bold collections for Gucci."

The RealReal's Resale Report is based on the resale retailer's shopper data.

Stock in streewear
Gucci has retained its leading position in search volume on The RealReal. Whereas Gucci, Louis Vuitton and Chanel
used to be fairly even in searches, Gucci and Louis Vuitton have accelerated past Chanel thanks to their successful
courting of millennial buyers.

Also indicative of streetwear's influence on purchasing, Balenciaga rose into the top 10 most searched brands for
the first time. Under creative director Demna Gvasalia, Balenciaga has undergone a makeover that has made it one
of the hottest brands in the primary luxury market (see story).
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Balenciaga has seen resale growth. Image credit: Balenciaga

Consumers about doubled their searches for Balenciaga, Dior and Fendi, driven by their success at making an
impression on millennials.

Celine meanwhile fell out of the top 10. The RealReal's head of women's Sasha Skoda attributes this to a "wait and
see" approach from buyers, as the brand shifts to a new look under Hedi Slimane.

Since Celine has changed its look, the customer from Phoebe Philo's tenure might be looking for a new brand,
opening the door for female-led designers. Staud and Khaite were the emerging brands with the most searches.

As luxury brands revive classic styles, such as Dior's Saddle bag and Fendi's Baguette, the resale values of archival
pieces has seen an uptick.

The comeback of Dior's Saddle bag in new collections has boosted prices for vintage versions. Image credit: Dior

Consumers today are considering the resale value of investment handbag purchases as they shop. The RealReal
notes that while some bags such as an Herms Birkin have a stable resale value, others are more trend-driven, with
resale value declining over time.

Ms. Skoda noted it is  becoming more difficult to pin down specific trends, since shoppers today are more guided by
personal style, partly due to social media and a desire for self expression. Resale therefore enables consumers to
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buy current and past trends, playing more with their wardrobe curation.

Social media is also having an impact on the home category, since now home furnishings are a status symbol seen
by the outside world. This has led to the rise of logoed dcor and pet accessories.

Some of the most popular home brands include Louis Vuitton, Herms and Goyard, as shoppers seek out trunks,
blankets and throw pillows. The RealReal also found that home pieces with logos have a resale value of 47 percent,
compared to just 35 percent for items without a logo.

Watching watches
Just as Gucci is a gateway from streetwear to luxury, smartwatches have served as an entry point for mechanical
timepieces.

While releases such as the Apple Watch may have hurt sales of fashion timepieces, they have actually been a boon to
brands such as Rolex, getting consumers accustomed to wearing and relying on a watch (see story).

Searches for Apple Watches fell 94 percent year-over-year, while mechanical watches grew 79 percent. Laif
Anderson, head watchmaker at The RealReal, attributes this declining smartwatch interest at resale to the fact that the
technology becomes outdated.

Some of the most popular brands are boutique houses such as Audemars Piguet. Watches that are priced between
$30,000 and $50,000 saw the greatest surge in searches, with a 126 percent uptick in inquiries.

Patek Philippe's Aquanaut saw one of the greatest increases in resale value year-over-year for watches. Image credit:
Patek Philippe

Mr. Anderson explained that since there are fewer of the ultra-exclusive timepieces at retail due to a limited boutique
footprint and wholesale network, the resale market for labels such as Patek Philippe is significant.

Gen X is also driving interest in watches. Year-over-year sales of timepieces worth $5,000 or more to consumers
between the ages of 35 and 44 grew 145 percent.

Shoppers between the ages of 18 and 34 also grew their luxury watch purchases by 58 percent, exceeding the
average 50 percent growth.

The RealReal is catering to the growing watch resale market with a new repair program. Working with authorized
brand repair shops, the service will further enable a circular economy around mechanical watches.

Sustainable shopping
Secondhand retail is  a fast growing part of the luxury business. However, resale is often only a part of consumers'
luxury shopping, since 93 percent of The RealReal's clientele say they regularly shop at department stores such as
Saks Fifth Avenue, Nordstrom and Neiman Marcus.

Secondhand could deal a blow to mass retailers, since about a third of consumers say they shop The RealReal
instead of buying fast fashion.

Sustainability is a key draw for resale, with 82 percent of consumers saying they shop consignment to be more eco-
friendly.

A growing number of fashion companies are tackling sustainability issues head-on, as the industry continues to
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battle a reputation for being environmentally harmful.

During the "Future Friendly Wardrobe: Sustainability and Circularity in the Fashion Industry" panel at the Design Our
Future conference on April 4, fashion insiders discussed how brands can be more environmentally-conscious.
Emerging brands are focusing on strategies including reselling, limiting inventory and creating multifunctional
items (see story).

"We're seeing resale shift people's shopping habits in the primary market," said Allison Sommer, director of strategic
initiatives at The RealReal. "As shoppers get savvier about how they invest and the impact what they're buying has on
the planet, they're turning to luxury resale as both a replacement for fast fashion and a barometer of value."
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