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Dior's  lates t Sauvage campaign was  a collaboration with Native American consultants . Image courtesy of Dior Parfums

 
By SARAH JONES

French fashion house Christian Dior is taking Johnny Depp on a journey into sacred lands in a fragrance campaign
that pays tribute to Native American culture.

Dior Parfums' latest Sauvage campaign, "We Are the Land," was shot in Utah's Canyonlands National Park, which is
the ancestral home to the Utes, Apaches and Navajo people. While a number of brands have been called out for
cultural appropriation of Native American attire and imagery, Dior worked with the organization Americans for
Indian Opportunity and experts in an effort to portray a respectful and authentic take on Native American heritage.

Dior Parfums was reached for comment.

Mother Nature
Dior, the film's director Jean-Baptiste Mondino and Mr. Depp set out to film a campaign that was inclusive to Native
American culture without venturing into harmful clichs. The three parties contacted experts who are citizens of the
Comanche, Isleta and Taos Pueblos people and the Pawnee Nation.

The AIO led decisions about aspects such as casting, and the organization was involved in choices on the
costuming and script.

Appearing alongside Mr. Depp are Canku One Star, who is a member of the Rosebud Sioux tribe, and Canadian
actress Tanaya Beatty, who is a descendent of the indigenous Da'Naxda'xw Nation in British Columbia.

Even prior to Dior's campaign, Mr. Depp has been active in the Native American cause. He also has a relationship
with the AIO, since his adoptive Comanche mother LaDonna Harris is  the nonprofit's  president.

Mr. Depp was given the name Mah-Woo-Meh by the Comanche, which means "Shape Shifter," speaking to his ability
to change characters while acting.
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Johnny Depp has been "adopted" by the Comanche. Image courtesy of Dior

The spot opens on an establishing shot of a canyon. Next, Mr. Depp is shown walking through a shallow stream.

Interspersed with the actor's own movements are clips of Canku One Star performing a war dance at the top of a
cliff.

As Mr. Depp crouches in the water, he spies Ms. Beatty, who is wearing a wolf headpiece. He continues walking and
reaches a makeshift shelter covered in a blanket.

Included within Mr. Depp's belongings is an electric guitar, which he picks up and begins to play, filling the natural
world with rock music.

The soundtrack of the film also celebrates Native American history. Mr. Depp and Jeff Beck re-orchestrated
"Rumble," a 1950s rock n' roll composition by Shawnee guitarist Link Wray.

Dior's Sauvage campaign

Along with supporting Native American culture through the spot, Dior is making a donation to the AIO.

Sauvage storytelling
In 2015, Dior first launched Sauvage by taking consumers along for the ride in an introspective campaign starring
Mr. Depp.

The effort showed the "wild at heart" nature of Sauvage by following the star on his journey from Los Angeles to the
wide expanses of Joshua Tree National Park nearby Palm Springs, CA. With the actor and musician in the driver's
seat for this fragrance, Dior has seen a strong consumer response from his avid fans, which may boost sales of the
entry-level item (see story).

More recently, Dior immersed consumers in the world of its  Sauvage Eau de Parfum through a short film inspired by
scent.

Set in Joshua Tree, "Legend of the Magic Hour" captured a number of characters awaiting twilight in the desert, a
time when the mythical coyote from Navajo folklore is said to appear. While Dior has previously created films
around Sauvage, this eight-minute short aimed to further paint a picture of the fragrance's world through more long-
form storytelling (see story).
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