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By ST AFF REPORT S

Japanese jeweler Mikimoto has chosen marketing agency Ogilvy to lead its digital transformation, including a
makeover of its  ecommerce and Web site experiences.

Known for its pearl jewelry, Mikimoto has a global presence through boutiques and localized Web sites in key
markets such as France, the U.S., China and Singapore. With Ogilvy, Mikimoto will be focusing on modernizing its
digital strategy to improve the online customer experience.

Digital update
Founded by Kokichi Mikimoto, the house can trace its history back to 1893, when Mr. Mikimoto is said to have
created the first cultured pearl.

Recent Mikimoto campaigns have focused on presenting pearls from the 126-year-old house in a contemporary
fashion.

For instance, in 2016 Mikimoto set out to prove that pearls can defy convention with a digital campaign.

"Explore the Original" looks to show that pearls can pair with more than conservative attire, profiling three women
who have an edge. Mikimoto has been working to change the perceived stuffiness of pearls, whether bringing them
into women's everyday wardrobes or highlighting their appeal for the modern woman (see story).

Mikimoto's marketing has modernized pearls

Now, Mikimoto has tapped Ogilvy to modernize its digital presence. A team out of Ogilvy's Denver, CO office will
develop a creative strategy for the brand's global Web and ecommerce experiences.

"Our approach to making brands matter in an ever-changing digital ecosystem reflects the reality that consumers
expect brands to understand their preferences and be able to engage with them on their terms," said Mike
McFadden, head of digital transformation for Ogilvy USA, in a statement. "We look forward to developing creative,
human-centric solutions that will help drive impact and fuel further growth for an iconic luxury brand like Mikimoto."
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Mikimoto currently offers ecommerce in markets including the U.S. and the U.K., but not all of its  localized Web sites
offer an online shopping experience.

"Ogilvy will be a valued partner as we work to transform our consumer journey across all touchpoints," said
Kenichiro Nomura, general manager, Web marketing department for Mikimoto, in a statement. "We believe Ogilvy's
experience developing effective, personalized solutions on a global scale will help us deliver greater engagement
and preference among consumers around the world."
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