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Rapper Nicki Minaj is  working with Fendi on a capsule collection. Image courtesy of Feni

 
By ST AFF REPORT S

Luxury Daily's live news from Sept. 18:

Gucci puts lens on self-expression in eyewear ads
Italian fashion house Gucci is celebrating individuality through an eyewear effort that stars two performers.

Click here to read the entire article

Mandarin Oriental continues expansion push in China
Hospitality chain Mandarin Oriental Hotel Group is adding to its footprint in mainland China with a new property in
Nanjing expected to open in 2022.

Click here to read the entire article

Fendi enlists rap queen for next collaborative capsule collection
Italian fashion house Fendi is partnering with one of hip-hop's biggest stars for a fierce capsule collection as part of
the FF Series.

Click here to read the entire article

Givenchy shares surreal passages in fall/winter effort
French couture house Givenchy is exploring the wearability and multi-faceted nature of high-end fashion in a new
fall campaign.

Click here to read the entire article

Trump cancels stringent California emissions standards
U.S. President Donald Trump announced his administration's intentions to revoke a waiver that allowed the state of
California to set its  own vehicle emissions standards, which were stricter than the those of the federal government.

Click here to read the entire article
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