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Women are buying more luxury timepieces  than in the pas t. Image credit: Chanel

 
By ST AFF REPORT S

Propelled by smartwatches, total watch sales jumped 17 percent in the 12 months ended June 2019, according to data
from NPD Group.

With the number of consumers of all ages who say they wear a watch having grown since 2015, watch sales swelled
to $9.5 billion in the last year. The number of consumers between 18 and 34 years old who prefer fine watches has
also increased since 2015.

Luxury growth
Younger consumers and women of all ages are driving growth in the luxury watch segment.

Although 20 percent of 18- to 34-year-old consumers prefer wearing smartwatches, another 13 percent favor fine and
fine Swiss timepieces. Sales of luxury women's watches priced at $5,000 and above grew 8 percent year-over-year.

Smartwatches and fine Swiss timepieces remain popular among younger consumers. Image credit: Ulysse Nardin

While older consumers continue to dominate high-end watch sales, these shifts indicate positive growth for the
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segment.

"More U.S. adults are wearing watches today than four years ago, and that is a healthy trend for the entire industry,"
said Reginald Brack, watches and luxury industry analyst at The NPD Group, in a statement. "Smartwatches have
become the entry point for new watch consumers looking to make their own personal statements, creating
opportunity for many traditional watch brands across all price points."

Wearing a watch today is less about functionality and more about fashion and buying into a brand, enabling houses
to differentiate themselves through marketing that centers on their unique history.

During a panel discussion hosted by the French American Chamber of Commerce and moderated by FACC
president Elsa Berry, panelists from Ulysse Nardin and Watches of Switzerland spoke about how they are reaching
out to younger and more trend-driven audiences. While watches got their start as tools, today that position is held
more by devices such as fitness trackers and the Apple Watch, leaving room for both technology and haute
timepieces (see story).
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