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With digital, the sky's  the limit: Porsche Cayman. Image credit: Porsche

 
By ST AFF REPORT S

Luxury Daily's live news from Oct. 28:

Anxious, lost consumers hungry to connect: Forrester predictions for 2020

Consumer pressure to put idealistic values into action will force brands to evolve their purpose.

Click here to read the entire article

Harrods launches first standalone caf destination in Henley

British department store Harrods will launch its first standalone caf destination in its Henley on Thames store,
upping the experiential component of a shopping trip.

Click here to read the entire article

Porsche keeps dealers in loop as it launches US online car sales

German automaker Porsche is entering the ecommerce market for the first time with the launch of online car sales
in the United States, albeit with the participation of its  dealer network.

Click here to read the entire article

LVMH makes play for T iffany as high-jewelry market entices

Bernard Arnault's LVMH this morning confirmed that it is  in talks to buy storied jeweler T iffany & Co., whose sale
would potentially take off the market one of the few homegrown U.S. luxury brands with global renown.

Click here to read the entire article

Click here to read the morning newsletter

© 2020 Napean LLC.  All rights reserved.

https://www.luxurydaily.com/category/resources/news-briefs
https://www.luxurydaily.com/days-wrap-tiffany-porsche-harrods-and-2020-predictions/
https://www.luxurydaily.com/wp-content/uploads/2019/10/Porsche-Cayman.png
file:///author/staff-reports
https://www.luxurydaily.com/anxious-lost-consumers-hungry-to-connect-forrester-predictions-for-2020/
https://pubads.g.doubleclick.net/gampad/jump?iu=/60923973/mid-article-micro-bar&sz=234x60&c=85099116&tile=1
https://www.luxurydaily.com/anxious-lost-consumers-hungry-to-connect-forrester-predictions-for-2020/
https://www.luxurydaily.com/harrods-launches-first-standalone-cafe-destination-in-henley/
https://www.luxurydaily.com/harrods-launches-first-standalone-cafe-destination-in-henley/
https://www.luxurydaily.com/porsche-keeps-dealers-in-loop-as-it-launches-u-s-online-car-sales/
https://www.luxurydaily.com/porsche-keeps-dealers-in-loop-as-it-launches-u-s-online-car-sales/
https://www.luxurydaily.com/lvmh-makes-play-for-tiffany-as-high-jewelry-market-entices/
https://www.luxurydaily.com/lvmh-makes-play-for-tiffany-as-high-jewelry-market-entices/
https://www.luxurydaily.com/newsletter-archive/luxury-daily-october-28-2019-luxury-brands-should-leverage-culture-contemporary-image-to-attract-gen-z/


Luxury Daily is published each business day.  Thank you for reading us.  Your feedback is welcome.

mailto:feedback@luxurydaily.com

	Day’s wrap: Tiffany, Porsche, Harrods and 2020 predictions

