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Four out of five men have difficulty being their authentic selves  in society. Source: "What Makes  a Man 2019 Survey" by Kantar for Ermenegildo
Zegna. Image credit: Ermenegildo Zegna

 
By ST AFF REPORT S

Seventy-one percent of men feel that there has been a change in expectations related to masculinity over the past
decade, according to a new survey for Italian menswear fashion brand Ermenegildo Zegna.

The same "What Makes a Man 2019 Survey" found that 65 percent of men do not see themselves in examples of
masculinity being presented to society today.

Market researcher Kantar conducted the study comprising 45 questions on the issue of masculinity with a sample of
3,000 men and 750 women ages 20 to 50 years in London, New York, Los Angeles, Shanghai and Beijing. The
results were timed to release with International Men's Day.

Is it a man's world?

The survey is part of Zegna's ongoing "What Does it Mean to be a Man Today?" campaign to boost self-reflection
and expression among men, as well as gauge how global opinion on masculinity has evolved over the years.

The survey comes two-and-a-half months after Zegna launched its fall-winter 2019-20 campaign themed
#WhatMakesAMan featuring two celebrities who question traditional stereotypes of the relationship between men
and their clothes.

Zegna turned to Oscar-winning actor Mahershala Ali and artist Nicholas Tse to offer up their interpretation of
manhood as Zegna brand ambassadors (see story).
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He loves  me, he loves  me not: Oscar-winning actor Mahershala Ali ponders  the notion of masculinity in Zegna's  lates t ins tallment of the
#WhatMakesAMan campaign. Image credit: Zegna

Exploring the evolving view of masculinity by self-reflecting men and perceiving women is key as gender identity
has grown more fluid and society more accepting of self-definition.

Menswear brands such as Zegna have to keep up with the evolving definitions and perceptions.

One out of two men feel pressured to conform to notions  of masculinity. Source: Kantar s tudy for Zegna

Indeed, the new research shed more light on the stereotypes men face as they deal with evolving norms and
expectations.

For example, 70 percent of male participants are aware that they are playing into masculine roles in their everyday
environments of work, home and time with friends.

Playing into a masculine role. Source: Kantar s tudy for Zegna

The same study found that 89 percent of male participants in China said they play up their masculinity at work, with
60 percent of male participants in the United Kingdom and 68 percent in the United States concurring with that view.

What this pointed to was that perceptions of masculinity continue to affect men's actions as the result of social
pressures to conform, according to the study.



 

Chinese playing-up of masculinity at work was  higher than counterparts  in the United States  and United Kingdom. Source: Kantar s tudy for Zegna

TRADITIONAL IDEALS certainly took a knock in the study.

More than 71 percent of male respondents said there should be more dialogue on the problems arising from current
views of masculinity.

Not surprisingly, 60 percent of the survey's male respondents saw the virtue of embracing qualities they view as
traditionally feminine, such as sensitivity, but the majority still admitted to having difficulty in sharing their emotions
with friends, according to the study.

Zegna's #WhatMakesAMan campaign: Artist Nicholas Tse says masculinity is a state of mind, not set of rules
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