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By ST AFF REPORT S

German automaker Mercedes-Benz is teaming up with recording artist The Weeknd to introduce its first all-electric
vehicle to a younger audience.

Abel Tesfaye, better known by his stage name The Weeknd, served as the creative director and star of a series of
films surrounding the EQC. As Mercedes launches the first model from its EQ lineup of EVs, it is  introducing a
personality-fueled approach towards advertising to engage younger generations.

"This is a special moment for the entire Mercedes team: with the EQC campaign we are entering the era of electric
mobility," said Bettina Fetzer, vice president marketing at Mercedes-Benz Cars, in a statement.

"The campaign takes the emotional experiences of our customers with iconic Mercedes vehicles and shows how
we are reinterpreting them in the electric EQC in the present day," she said. "A completely new driving feel,
pioneering spirit and sustainable, modern luxury are at the core of our EQC communications."

R&B role model
Teaming up with The Weeknd puts Mercedes' EQC in front of a large global audience. The singer has a significant
fanbase, having amassed 21 million Instagram followers and 35 billion global streams and 9 billion YouTube views
for his album and EP.

The automaker describes the singer as a "role model for young people," as it looks to The Weeknd to help engage
new audiences of emerging car buyers.

"We are delighted about the collaboration with Abel Tesfaye, better known as The Weeknd," Ms. Fetzer said.

"The collaboration was inspiring and gave us lots of new and creative impetus," she said. "Abel's talent as the
creative director and performer is the right combination for this unique Mercedes moment on the road to an electric
future."

Mercedes-Benz's campaign, conceptualized and developed by the brand's European lead agency antoni garage,
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director Nicols Mndez from production firm Canada and Universal Music Group & Brands Germany, will premiere
on Nov. 29 with a Web special. Along with a television spot, the effort includes a long-form film and product videos,
all starring The Weeknd and produced by produced by Iconoclast Germany GmbH.

The longer length film, set to the singer's new track "Blinding Lights," opens as The Weeknd receives a notification
on his phone that his EQC is charged. In a teaser, a kid with a skateboard approaches him as he unplugs his car and
asks the R&B singer incredulously, "Whoa, you drive electric?"

As the automaker looks towards the future of mobility, the video pays homage to Mercedes' 133 years of history as
elements of its  heritage make appearances as the singer drives.

Teaser for Mercedes-Benz's Enjoy Electric campaign

A print extension to the campaign was shot by photographer Cdric Viollet, who has worked in fashion and lifestyle
media. These stills  highlight the ease of driving the EQC.

On social media, Mercedes-Benz is issuing a challenge on TikTok, reaching out on the Gen Z-popular platform. An
Instagram series envisioned by fischerAppelt, dubbed "If I had lived today," will imagine how Carl Benz would
innovate in the modern day.

There has been significant buildup towards the release of the EQC. Last year, Mercedes-Benz showed off the power
of its new all-electric vehicle in a film that gave drivers an inside look at its  rigorous testing process.

The Mercedes-Benz EQC underwent a final round of heat testing to make sure it lives up to the automaker's
standards. Many drivers have concerns that electric vehicles may not be as powerful and exciting to drive as their
more traditional counterparts, leading automakers to create content that dispels these notions (see story).
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