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By ST AFF REPORT S

Luxury Daily's live news from Dec. 6:

Forrester Research: 2020 marketing trends
The CMO must establish control that extends beyond marketing, because you simply cannot build, express, sell,
communicate, connect or service today's brands without continuity in the budget or authority.

Please click here to read the entire article

Someone's upset with Twitter's billionaire CEO moving to Africa. So he wrote a letter
Jack Dorsey, a Silicon Valley pioneer worth $55 billion who does double-duty as CEO of Twitter and Square, is  next
year relocating part-time to Africa.

Please click here to read the entire article

Ssense enters luxury dogwear market with eye on millennials
Collaborations include 032c, Ashley Williams, Burberry, Heron Preston, Marine Serre, Moncler Genius, Paul Smith,
Stutterheim, Versace and VIP.

Please click here to read the entire article

LVMH highlights commitment to differently abled employees and customers
While there is plenty of talk about sustainability and eco-friendly credentials in luxury, the discussion in diversity is
increasingly focusing on nurturing a culture of inclusion.

Please click here to read the entire article

Please click here to read the morning newsletter
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