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He loves  me, he loves  me not: Oscar-winning actor Mahershala Ali ponders  the notion of masculinity in Zegna's  lates t ins tallment of the
#WhatMakesAMan campaign. Image credit: Zegna

 
By ST AFF REPORT S

Elsewhere in luxury:

Gildo Zegna: tailoring masculinity for changing tastes
The head of the menswear brand says family ties provide stability in difficult times

Please click here to read the entire article on FT.com

Facebook won't change Web tracking in response to California privacy law
Google plans changes, but Facebook contends sites aren't selling' user data they collect and share.

Please click here to read the entire article on WSJ.com

How the superrich took over the museum world
The wealthy have always influenced the art scene. But in recent years, they've dominated it.

Please click here to read the entire article on nytimes.com

Chinese-owned luxury brands struggle as rest of industry prospers
While the broader industry prospers, the handful of luxury brands with Chinese parent companies is facing greater
uncertainty.

Please click here to read the entire article on theepochtimes.com
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