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Veteran jewelry executive Marc Hruschka has been officially announced as president/CEO of British jeweler Graff's
United States operations.

Mr. Hruschka was previously president of luxury strategy and partnerships at technology company Hero. He will
report directly to Francois Xavier Graff, global CEO of Graff and son of company founder Laurence Graff.

"It is  an honor to work alongside the Graff family, who meticulously oversee every aspect of the business," Mr.
Hruschka said in a statement. "This is exceptionally unique in today's retail environment."
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An executive with 25 years' experience in the jewelry business, Mr. Hruschka was also chief commercial officer of
John Hardy, North America president/CEO for Chopard and a vice president at Chanel. He also held several
leadership positions at Cartier parent Richemont.

Mr. Hruschka joins Graff as the jeweler enters its 60  year and following the unveiling of a record-breaking
diamond, the Graff Lesedi La Rona, a 302-carat gem and the largest square-emerald-cut diamond in the world.

Unique to Graff and prompted by its founder, most of the world's most famous rough diamonds in the last few
decades have been cut and polished by the company.

The new hire will manage 10 Graff stores across U.S. cities including New York, Chicago, San Francisco and Miami.

Graff has more than 50 retail stores worldwide, dealing mostly in high jewelry with large diamonds.

The jewelry business is undergoing change and consolidation. French conglomerate LVMH in 2011 bought Italy's
Bulgari and this year will close the Tiffany & Co. purchase for $16.2 billion.

On the consumer side, women are delaying life-defining moments such as engagements and weddings, thus
pushing further out purchases of jewelry.
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Furthermore, men are not gifting jewelry the way they used to, while younger women consumers are equally
enamored of costume jewelry.

De Beers' pullback a few years ago to promote industry-wide diamond sales also hit the business, leading to the birth
of the Diamond Producers Association as the voice of the business.

SO, TO SAY the jewelry business, including at the high end, is evolving is an understatement.

"Our task will be continuing to ensure that we set ourselves apart in a very competitive and ever-changing
landscape," Mr. Hruschka said.

"We intend to explore new technology and tools to help us achieve the very best possible customer service for our
clients, who are true connoisseurs of luxury and fine jewelry," he said.

"We aim to become more dynamic, broadening our product offering to include everyday diamonds and prioritizing
client relationships. I'm thrilled to have the chance to welcome the Graff client of tomorrow."
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