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By ST AFF REPORT S

British department store chain Harrods has introduced a beauty events and services space in its flagship
Knightsbridge store in London, marking the final phase of the retailer's aim to make that location one of the world's
largest beauty destinations.

Open on the lower ground floor of the store, the new department boasts a Harrods beauty concierge, two interactive
masterclass rooms and 14 treatment rooms for beauty experts to offer consultations, advice and exclusive
treatments to customers.

"Through our event spaces, the intention was to challenge the paradigm of what online to offline' looks like in a
retail context and indeed in the broader universe of beauty," said Annalise Fard, Harrods director of beauty, in a
statement.

"Exploring the notion of inclusivity via livestreaming was key to achieving our aim of making Harrods and our
unique high-touch experiences accessible to the broadest possible audience," she said.

More than skin deep
The beauty concierge greets customers upon entry to the 90,000-square-foot beauty emporium, which also includes
the Wellness Clinic and hair and beauty salon on the fourth and fifth floors, respectively.

The two new masterclass spaces are located on the lower ground floor. The staged auditorium seats 30 to
accommodate product launches and expert appearances. The room is set up for video conferencing and live
interaction.

A second room that is smaller, with seating for 10 and mirrors across two play tables, is  intended for interviews with
cosmetics brand founders and makeup tutorials.

Like most retailers, Harrods is aware of the threat from online and mobile retailing.
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Consequently, the retailer has launched a slew of initiatives geared to positioning itself as the leader in high-touch
retailing where bricks-and-mortar shopping is an experience beyond a transaction. Beauty is one area where it has
set its  sights on.

Last October Harrods opened a skincare emporium on the ground floor stocking cosmetics brands for all skin types
and concerns.

The Beauty Halls opened previously in June, with makeup and fragrance brands curated by Harrods beauty buyers.
The Powder Room is styled as a multibrand area with names such as Rodial, Troy Surratt, Becca and By Terry.

Unique service offerings are key to Harrods' plans for beautycare.

The retailer will offer exclusive brand treatments never before available in the United Kingdom, such as Japanese
skincare brands Cl de Peau Beaut and Decort.

NEXT MONTH Dior and Chanel will launch their first British spas within the new Harrods beauty space, with
treatments sourced directly from their Paris flagship stores.

Delivering experiences is key to this overall effort.

"Harrods has made an investment to really push the boundaries of what experiential retailing could and should be,"
Ms. Fard said.
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