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Rouge Herms  is  the s tart of Herms ' ambitious  plans  to s teal share in the growing beauty care and makeup market. Image credit: Herms
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French fashion and leather goods house Herms has officially launched Herms Beauty, its  16  line of business that
kicks off modestly with its first range of lipsticks.

Rouge Herms, as the lipsticks line is called, is the result of five years' worth of design, research and development.
Agns de Villers, CEO of Herms Perfume & Beauty, will lead the charge into cosmetics as the brand takes on rivals in
the space, including Dior, L'Oreal, Chanel, Este Lauder, Shiseido and their ilk.

"We approach this new mtier in our own way, and with a great deal of pleasure," said Axel Dumas, CEO of Paris -
based Herms, in a statement.

"Herms Beauty is part of who we are: a house where everything comes from creation, driven by artisans who seek to
accompany the men and women of today with elegance, and with the integrity and authenticity that we represent," he
said.

"It is  the quintessence of our affection for surprise and wonder, which embraces the object, its  design, and the
desire to be useful while inspiring dreams."

Beauty and the best
The Rouge Herms collection will be available March 4 at selected Herms stores and retail outlets in 35 countries.

The lipstick cases are lacquered, brushed and polished metal in black, white or permabrass gold, all assembled by
hand. The lipsticks are rechargeable.

Inside, the sticks deposit color in a single stroke with a matt or satin finish reminiscent of the house's Doblis and
Box leathers, the company said.

The lipsticks come in 24 shades, inspired by Herms' 75,000 shades of silk and 900 shades of leather.

"Like a silk scarf gracing a woman's neck that creates radiance and reveals her beauty, for Herms Beauty we wanted
to discover or rediscover the emotion of colour as a fundamental feminine trait," said Bali Barret, the company's
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artistic director of the women's universe and creative director of women's silk, in a statement.

"At Herms, color is an irrational, intoxicating passion, a craftsmanship of nuances, an obsession with striking the
right tone, and a language all of its  own," she said.

Skin in the game
Herms will introduce twice-yearly limited editions of three colors to its Rouge Herms collection.

Following the Herms color code, the lipsticks will be packed in a miniature version of the house's iconic orange
box.

In addition to the lipsticks, Herms will support with other beauty products such as a lip care balm, Poppy lip shine,
universal lip pencil, and a lip brush in lacquered wood.

A collection of leather accessories such as cases and a moon mirror will complement.

Herms Beauty will be embellished with more products to be unveiled every six months from September until the
brand has a complete line of makeup.

THE MESSAGING implies that Herms Beauty is not beauty care as usual.

"Our approach to beauty is fundamental," said Pierre-Alexis Dumas, artistic director of Herms, in a statement. "It is  to
reveal and highlight what is naturally there, with elegance, comfort and pleasure.

"I like the idea of Herms as an intimate companion, revealing one's deepest self," he said. "I associate Herms'
beauty objects with self-fulfillment, with the color of an individual's personality."
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