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By DIANNA DILWORT H

Affluent consumers are looking for homes that offer sanctuaries of health and vitality, investing in real estate with
wellness amenities and services.

These findings from "The Great Wellness Surge: Bringing the Best Life Home," a new report from Luxury Portfolio
International in collaboration with YouGov Affluent Perspective, estimated that wellness will become a $4.2 trillion
industry for the next generation of high-end homebuyers. This sector will grow at 2x the rate of the global economy.

"Wellness is emerging as an important role in real estate, because the home is a central component of a life well-
lived," said Stephanie Anton, president of Luxury Portfolio, Chicago.

"Wellness is more than just physical and especially now, as buyers around the world are facing both economic and
political uncertainty with the impact of COVID-19, upcoming elections, climate change and more, we've found that a
focus on wellness helps 48 percent of luxury homeowners to tune out the noise of day-to-day life," she said.

"The results from this latest study are extremely compelling, showing a seismic shift in how consumers view their
properties: not just home-sites adorned with designer finishes and furnishings, but havens that cater to mental and
physical wellbeing. The subsequent ripple effect as it relates to holistic amenities and technology is far-reaching."

Luxury Portfolio is the marketing arm of the Leading Real Estate Companies of the World representing independent
luxury real estate brokers.
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Personal wellness spend 
Since 2010, the number of individuals reporting a net worth of more than $1 million is now approaching 47 million
people when there were only 24.5 million millionaires, a 91 percent increase.

The total value of personal wealth globally has surpassed $360 trillion. The report found that this massive growth in
global wealth will likely be spent on personal wellness.

The research found that 72 percent of luxury homeowners say wellness is important because it contributes to their
overall happiness.

While this audience will certainly have less wealth in the aftermath of the coronavirus outbreak and resultant
lockdowns, it is  still likely that investing in turning homes into places of health and wellness will be even more
appealing.

The report found that people are more interested in wellness-oriented services, amenities and features that can help
them have healthier bodies and minds.

"Following the recession of the late-2000s, the affluent are prioritizing luxury goods that add value to their lives over
luxuries purchased for prestige," Ms. Anton said.

"Findings from our report confirm that luxury homeowners consider wellness important. Ninety percent indicated
that their personal wellness is very important to them and 72 percent believe that wellness contributes to their overall
happiness."
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Wellness real estate trends 
The report identified five key wellness-oriented trends that are predicted to impact the purchasing decisions of
homebuyers in the time ahead.

To wit: Wellness is central to a well-lived life. Home wellness is in growing demand. Wellness through intentional
travel is gaining momentum. Total wellness includes mind, body and soul. And wellness is key to managing the
stress of success.
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Hashtags such as #relax, #selfcare and #liveyourbestlife abound on social media. A Google search turns up 2
million podcasts with thousands focused on health and well-being.

Seventy-eight percent of luxury homeowners use social media and 42 percent listen to podcasts. Sixty percent said
personal wellness is extremely important and 31 percent said it was very important.

"Globally, affluent consumers are focusing on wellness as a way to build fulfillment and happiness in their life," the
report said. "After so much effort in striving, chasing and working toward success, they find they need ways to build
up their own resilience."
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Home wellness
Luxury real estate projects featuring a focus on wellness offerings are on the rise more so than other luxury real
estate projects.

Wellness at home features include elements such as humidity controlled cabinets, storage for root vegetables,
meditation spaces, exercise rooms, home spas or saunas, special lighting for sleep hygiene, and air and water
filtration systems.

These offerings can be found in both residential and commercial/institutional developments including master-
planned communities, multifamily housing, urban districts and mixed-use projects, resort and spa-based real estate
and others.

Urban mixed-use areas are driving much of the wellness real estate boom, particularly attracting younger consumers
looking for healthier lifestyles.

For instance, 47 percent of millennials seek a car-free urban life. Many of these consumers seek self-care amenities
at home.

Baby boomers are also interested in wellness real estate offerings, with downsizing to socially focused
communities being a priority. These home purchases instill social wellness, which 34 percent report is  a focus in
their lives.

"Consumers aren't merely interested in luxury goods simply because they're luxury, they choose to purchase goods
that they believe will add value to their lives," Ms. Anton said. "Instead of merely emphasizing the features of a home
or good, persuade potential buyers by highlighting how those features improve quality of life.

"They also want convenience," she said. "What wellness amenities and gadgets can exist in the home, rather than
requiring a visit to a gym or spa? These are the types of products the affluent want to see marketed."

Stress reduction
The report revealed that total wellness includes mind, body and soul and this outlook is becoming part of real estate
decision making.

Some 90 percent of luxury homeowners are focused on having a healthy body through exercise, abstaining from
alcohol and smoking, and regular doctor visits.

Additionally, 68 percent of luxury homeowners follow non-traditional diets that limit processed foods and focus on
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farm-raised meats and low-carb options.

Stress management is a fundamental reason that luxury homebuyers are focused on wellness.

"Success itself can be stressful," Ms. Anton said.

"Half of respondents indicated that they prioritized work over their personal life, and money alone can't alleviate
this stress," she said.

"In fact, over half of respondents in our report found that wealth itself can be stressful. That's where the value of
wellness comes in, both by alleviating stress and making the most of the free time that the wealthy do have."
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