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By LUXURY DAILY NEWS SERVICE

Safilo Group, maker of luxury eyewear under license, has revised its projections for 2020 and expects first-quarters
sales to drop between 11 percent and 13 percent at constant exchange rates compared to the year-ago period.

The Italian company has been hit hard by the national lockdowns over the COVID-19 coronavirus outbreak, not just
in its home market of Italy but also elsewhere. While China seems to be on the mend in terms of manufacturing, the
repercussion of the lockdowns in Europe and the United States has damaged Safilo's bottom line.

"These extraordinary circumstances are having direct and indirect repercussions on Safilo's economic activity,
resulting in negative effects for the group's sales and earnings performance which are today impossible to predict
for the full year," the company said in a statement.

"As a consequence, the 2020 outlook provided by the company on December 10, 2019, in the context of the release of
its group business plan 2020-2024, is no longer valid."

Safilo holds the license to make eyewear for brands such as its own core brands Carrera, Polaroid, Smith, Safilo
and Priv Revaux, as well as licensed luxury labels Dior, Dior Homme, Fendi, Boss, Elie Saab, Givenchy, Hugo,
Jimmy Choo, Love Moschino, Marc Jacobs, Missoni, M Missoni, Moschino, Rebecca Minkoff and Saks Fifth Avenue.

China up, rest of world down
Padua, Italy-based Safilo has taken the usual precautions of protecting its employees and allowing them to work
from home, with maintaining hygiene standards at its  facilities and also ensuring continuity supply chain
operations.

Up until now, Safilo was not affected on the supply side as its tapped its sufficient stock levels at the end of last year
to tide over the temporary shutdown of its Chinese plant in Suzhou and the difficulties faced by its suppliers in
January and February.
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The China plant has now reopened and is working "at almost full capacity, while most of the key Chinese suppliers
are also back to normal activity levels," Safilo said.

The demand side is another story.

Safilo posted positive mid-single-digit increases in net sales that was expected to taper off by the end of the first
quarter as data collected from the escalated outbreak of COVID-19 in Italy indicated.

At the time, COVID-19 had not much flared up in the rest of Europe and the U.S. Things changed in those two markets
from mid-March, resulting in harsh national lockdowns and shutdown of activities in the last two weeks of the
month.

The revision of projections comes almost two months after Safilo joined hands with Aquafil to make eco-
sustainable eyewear as the trend takes root across different sectors of business.

Safilo will use Econyl regenerated nylon in its eyewear collections in partnership with Aquafil, a company that
makes synthetic fibers (see story).

While the innovation will continue, Safilo is also bracing itself for the loss of its  LVMH eyewear licensing business
as that luxury group and its direct competitor, Kering, take its eyewear business in-house.

THE GLOBAL MEASURES taken to contain the COVID-19 outbreak, including retail store closures, is  another sock in
the gut for companies such as Safilo. But the company says it is  prepared.

"Group management has designed a mitigating action plan, focusing on minimizing discretionary expenditures and
Capex, adjusting marketing plans to the new consumption scenario and implementing an effective working capital
and cash protection management," Safilo said.

"Even in the uncertain scenario described above, management remains committed to continue pursuing the key
strategies outlined in the group business plan 2020-2024 presented on 10 December 2019."

© 2020 Napean LLC.  All rights reserved.

Luxury Daily is published each business day.  Thank you for reading us.  Your feedback is welcome.

https://www.luxurydaily.com/safilo-goes-for-sustainability-with-use-of-regenerated-nylon-for-licensed-and-owned-eyewear/
mailto:feedback@luxurydaily.com

	Safilo, taking black eye over COVID-19 measures, expects 11-13pc Q1 sales drop in eyewear

