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Brave face on hard numbers : LVMH's  firs t-quarter 2020 revenue fell 15 percent to $11.5 billion. Image credit: LVMH
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French luxury conglomerate LVMH Mot Hennessy Louis Vuitton, slammed by COVID-19 lockdowns in its key
markets worldwide, saw first-quarter revenue drop 15 percent to $11.5 billion compared to the year-ago period, or a
17 percent fall on an organic basis.

The Paris -based owner of Louis Vuitton, Christian Dior and Bulgari did not disclose profit or loss numbers. But the
declines in revenue were across all sectors that LVMH operates in, including wines and spirits, fashion and leather
goods, perfumes and cosmetics, watches and jewelry, and selective retailing.

"The closures of the group's manufacturing sites and stores in most of the world's countries in the first half will have
an impact on the annual revenue and results," LVMH said in a statement.

"This impact cannot be precisely evaluated at this stage without knowing the timetable for a return to normal
business in the different areas where the group operates.

"We can only hope that the recovery happens gradually from May or June after a second quarter which will still be
very affected by the crisis, in particular in Europe and the U.S."

As expected, ecommerce sales saw an uptick across sectors, but LVMH did not separately break out the sales by
channel.

https://www.luxurydaily.com/category/sectors/retail-industry-sectors/
https://www.luxurydaily.com/lvmh-first-quarter-revenue-drops-15pc-to-11-5b-over-covid-19-lockdowns/
file:///author/luxury-daily-news-service
https://pubads.g.doubleclick.net/gampad/jump?iu=/60923973/mid-article-micro-bar&sz=234x60&c=85099116&tile=1


LVMH Q1 2020 revenue by region. Source: LVMH

Meeting April 15, the LVMH board of directors proposed a 30 percent cut in the dividend announced Jan. 28 for
shareholder approval at the annual general meeting on June 30.

The dividend for 2019 will therefore be $5.20 (4.80) per share and, given the interim dividend paid on Dec. 10, the
balance of $2.80 (2.60) per share will be paid on July 9, per the company.

Mr. Arnault and each of the executive board members have given up their remuneration for April and May and
variable remuneration for 2020, the board was told. Board members also cut their attendance fees by 30 percent for
the year.

LVMH Q1 2020 revenue change by region. Source: LVMH

Giving back
It has been a drastic fall for an ascendant LVMH, which saw 2019 revenue jump 15 percent to $59.1 billion (see
story).

Highly integrated with the world economy, LVMH, owner of more than 75 luxury brands and soon U.S. jeweler
Tiffany & Co., has seen its operations disrupted by the lockdowns and travel bans imposed globally to curb the
spread of the COVID-19 coronavirus that has decimated lives and livelihoods.

Almost all of LVMH's 4,910 stores and manufacturing facilities have been closed since mid-March, with some
production lines diverted to making hand sanitizers and masks for health authorities in Europe and the United States.

LVMH employees have been forced to stay home without any work or conduct their activities remotely, particularly
to run ecommerce operations.

An LVMH plan to have employees apply for government assistance in their home countries similar to Kering's
intention came to nought after protests. Chanel, for example, is paying its employees and offering them health
benefits, although it is  not sure if that support will continue through next month.

"The group's priority is to ensure the safety of its  employees and customers," LVMH said.

"The LVMH teams have demonstrated their strong commitment and agility in facing this unprecedented situation,
and efforts to adapt to the current environment are actively underway in order to control costs and ensure a more
selective investment policy.

"LVMH has also organized the business to support the collective efforts being undertaken to combat COVID-19.
Numerous solidarity initiatives have been rolled out by the group's maisons around the world to support health
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authorities and medical staff."

LVMH Q1 2020 revenue by bus iness  group. Source: LVMH

Breakdown by sector
Per LVMH, in the wines and spirits sector, a positive currency effect and the firm price increase policy partially
offset the decline in volumes.

Revenue was down 14 percent on an organic basis in the first quarter of 2020. The U.S. market showed resilience
over the period, supported by advance orders from distributors. Hennessy cognac slowed down in China, given
lower demand linked to the pandemic and timing of 2020 Chinese Lunar New Year.

LVMH's fashion and leather goods business group posted a decline in organic revenue of 10 percent in the first
quarter as stores closed in key regions worldwide. Online sales saw rapid growth.

Louis Vuitton and Christian Dior, in particular, continued to show creative momentum, as illustrated by the latest
runway shows and continuous enhancements to their iconic products, the company said.

The other brands continued the efforts to strengthen their resilience.

Manufacturing sites of the group's brands are preparing to reopen with maximum safety conditions for employees
following the suspension of activity in mid-March, LVMH said.

The perfumes and cosmetics business of LVMH took a 19 percent hit in organic revenue in the first quarter. Key
brands in the group demonstrated their resilience as retailers reduced their inventory levels due to the current crisis.
Again, online sales grew rapidly.

LVMH's watches and jewelry business group posted a 26 percent drop in organic revenue in the first quarter.

Bulgari saw a decline in activity due to the closure of its  stores, particularly in Asia.

After a good start to the year, Tag Heuer and Hublot were affected by the reduction of orders by retailers, the
company said. One of the major innovations of the quarter was the "very successful launch" of TAG Heuer's new
smartwatch.

Meanwhile, in its selective retailing business, LVMH's organic revenue was down 26 percent in the first quarter.

While all stores of cosmetics retailer Sephora were closed in China for a major part of the quarter, those in Europe
and the U.S. have been closed since mid-March. However, online revenue significantly increased over this period,
LVMH said.

Shopping in stores has gradually picked up in China since early April.

DFS, LVMH's duty-free retailer, understandably experienced a significant decline in activity in most destinations as
a result of the suspension of international travel.

"In a very turbulent context, the group will maintain a strategy focused on preserving the value of its  brands, based
on the exceptional quality of its  products and the responsiveness of its  teams," LVMH said

"In the current situation, the group will further strengthen its policy of controlling costs and being selective in its
investments.



 

"LVMH relies on the talent and motivation of its  teams, the diversification of its  businesses and the geographical
diversity of its  revenue to reinforce, once again in 2020, its  global leadership position in high-quality goods."

Please click here to access the PDF of LVMH's first-quarter 2020 report

© 2020 Napean LLC.  All rights reserved.

Luxury Daily is published each business day.  Thank you for reading us.  Your feedback is welcome.

https://cache.luxurydaily.com/wp-content/uploads/2020/04/LVMH-Q1-2020-report.pdf
mailto:feedback@luxurydaily.com

	LVMH first-quarter revenue drops 15pc to $11.5B over COVID-19 lockdowns

