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U.K. luxury trade body Walpole is  keeping busy even under lockdown, s igning deals  with Cegid and moneycorp to benefit members  and
emerging brands . Image credit: Walpole
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British luxury trade association Walpole has formed new partnerships with retail software firm Cegid and forex
specialist moneycorp.

The deal with Cegid will let the company supply Walpole members with white papers, podcasts and executive
dinners. It will also enable further inroads into U.K. luxury for Cegid, which is known for its cloud management
services.

"We're thrilled to join the Walpole family," said Alan Holcroft, Cegid country manager for the U.K. and Northern
Europe, in a statement.

"We're extremely passionate about British luxury and we'll do all we can to preserve, promote and support the
industry," he said.

Shop talk
Via the relationship, Walpole members can also gain insights and advice on global growth opportunities, retail
technology innovations and tips on delivering a unified shopping experience across regions and markets.

Cegid currently offers its services to many luxury brands, including some that are Walpole members, such Chanel,
Leica, Moncler, Bremont and Farrow & Ball.

News of the Cegid deal comes soon after Walpole announced a yearlong deal with moneycorp, a foreign exchange
and global payments specialist.

Per the deal, moneycorp will mentor 12 British brands selected to join Walpole's Brands of Tomorrow program that
gives fledgling luxury firms a legup with tooks and skills to take them to the next level.

The class of 2020 for the Brands of Tomorrow comprises Anabela Chan, Anatome, Araminta Campbell, Country of
Origin, Dai, Hedoine, Matthew Cox, Pepa & Co, Ruuby, Shackleton, Simpsons and Suitcase (see story).
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"We are thrilled to be partnering with Walpole to support luxury British brands, especially having the ability to be there
to support businesses during these current market conditions," said Lee McDarby, moneycorp managing director for
international payments, in a statement.

"It's  inspiring to see so many of the brands Walpole works with navigating the current landscape with true British grit,
and we are here to help businesses keep an eye on risks associated with the financial markets.

"Ultimately, we are all navigating these choppy waters together, with moneycorp and Walpole on hand to guide SMEs
[small to midsized enterprises] when it comes to foreign exchange, and crucially risk management for companies
who import and export globally, allowing them to focus on the main priorities such as protecting their workforces
right now."

Alumni of Walpole's Brands of Tomorrow program include well-known names such as Astley Clarke, Charlotte
Olympia and Emilia Wickstead.

Moneycorp will offer one-on-one mentoring, competitive exchange rates and individual support for international
payment needs, guidance in foreign exchange and insight into how financial operations and access to specialist
services can affect a business' bottom line.

Market conditions, Brexit, changing rules for import/export across the globe and calls for more sustainability are all
considerations for companies operating in the luxury goods business, moneycorp said.

Walpole's  great and good at the CEO & Chairmen's  annual dinner at the Four Seasons  Hotel in London Jan. 13: From left to right, Marco Gentile,
EMEIA pres ident for Burberry; Michael Ward, chairman of Walpole and managing director of Harrods ; Helen Brocklebank, CEO of Walpole;
Andrew Maag, CEO of dunhill; and Jenny Urquhart, chairman of Johns tons  of Elgin. Image credit: Walpole

GIVEN ITS experience with fashion, travel, food and drink, moneycorp is aware that currency costs can eat into the
bottom line of luxury brands, making effective currency risk strategy and management key.

"A key success factor for Britain's luxury brands is their ability to trade internationally, and this year's Brands of
Tomorrow, despite being such diverse businesses, all share an ambition to appeal to consumers worldwide," said
Walpole chief executive Helen Brocklebank in a statement.
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