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Premium publishers experiencing slight
rebound in ad spend projections
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Agency and Brand leaders illuminate buying strategy during the
COVID-19 crisis

[We) paused media for April while
consumer behavior Is erratic. Reduced
spend for May-Sept due to uncertainty In
our business outloak

Our frequency has diminished as we felt it
inappropriate 1o strike too promotional a

vone in our ads, Ads have been decreased
overall & we have switched to ads with a
“we're all in this together” tone.. —
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Budget for April/May has been shifted
o lights on, and June has an uptick for a
July massive relaunch. We believe we
will need more dollars an the other side
of this.

We are rmuch more facused on actionable steps,
such as driving traffic to our client's website, having
users register on the website and also looking at

inflows and outflows from the client’s funds |
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IAB study on agency and brand leaders ' buying strategy during the COVID-19 crisis. Source: IAB
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More buyers are pausing their ad spend, per the second study of the Interactive Advertising Bureau's second study of
advertising buyers.
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Digital ad spend is experiencing a slight rebound, although it is still off-plan, according to the report IAB report that
compared changes to ad spend for the March through the June timeframe.

As expected, traditional media channels are faring the worst, although linear TV remains relatively flat.
That said, premium publishers are experiencing a slight rebound in ad spend projections.

Shiftin messaging
New York-based IAB said those channels with greater flexibility and agility in creating, editing and optimizing
creative will experience less of an impact.

The trade association said both mission/cause-related messaging and performance messaging saw an increase.
Also, buyers are shifting messaging, modifying and creating new creative assets.
Of those who are creating new assets, 60 percentsay new creative will in some way reflect the COVID-19 crisis.

Per the study, 40 percent of buyers typically run ads adjacent to news, and they are more likely to be
cancelling/pausing ads due to inappropriate/irrelevant creative, to be modifying or developing new creative assets,
to be looking at new metrics and key performance indicators (KPIs) during this crisis and to be increasing their
spend in both display and search.

Please click here to download the PDF of the IAB report, "Coronavirus Ad Spend Impact: Brands, Agencies & Other
Buyers, April 2020"
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