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U.S. consumers  are getting res tless  under lockdown, with millennials , men and those living in hot spots  outs ide New York preferring to s tart
going into retail s tores  by end of May. Image credit: Firs t Ins ight
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As retail stores reopen in the United States exiting COVID-19 lockdowns, shoppers claim they are ready to buy
apparel but do not feel safe trying the garments on over health concerns.

A new study from First Insight found that 54 percent of shoppers are ready to buy apparel in-store, followed by home
improvement (36 percent) and footwear (32 percent). But the purchase experience will likely look much different
from pre-COVID-19, with 65 percent of women saying they will not feel safe trying on clothes in dressing rooms, 78
percent would not feel safe testing beauty products and 66 percent would not feel safe working with a sales
associate.

"While many shoppers seem ready to go back in-store, particularly to buy clothing, the experience is anything but
business-as-usual," said Greg Petro, CEO of Pittsburgh-based First Insight, in a statement. "The coronavirus has
moved the industry away from high-touch to low-touch."

By contrast to women's concerns, 54 percent of men said they would not feel safe trying on clothes in dressing
rooms, 64 percent would not feel safe testing beauty products and 54 percent would not be comfortable working
with a sales associate. Clearly, men have fewer safety concerns in-store than women.

First Insight has a digital product testing and decision-making platform. The new findings were revealed as part of
First Insight's ongoing series of consumer sentiment studies entitled, "The Impact of Coronavirus on Consumer
Purchase Decisions and Behaviors."
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Apparel safety s till a concern for in-s tore shoppers  over COVID-19 coronavirus  infection. Source: Firs t Ins ight

Millennials feel safest re-entering in-store environment
Per First Insight's study, of the living generations, millennials feel the safest returning to the shopping environment



 

overall.

Only 49 percent of millennials surveyed said they would not feel safe trying on clothes in dressing rooms,
compared to 71 percent of baby boomers.

Likewise, 58 percent of millennials would not feel safe testing beauty products compared to 86 percent of boomers.
Forty-eight percent of millennials would not feel safe working with a sales associate, versus 72 percent of boomers.

Millennials, it would seem, are more confident of resisting the coronavirus compared to the older, more vulnerable
boomer generation.

Greg Petro is  CEO of Firs t Ins ight

What will make consumers feel safe in-store
Respondents felt that hand sanitizer and limiting the amount of people in-store (80 percent in both cases) and
wearing a face mask (79 percent) would make them feel safest.

Temperature checks (69 percent), self-checkout (69 percent) and farther distances between product racks or
shelving (68 percent) ranked less important to consumers when considering safety of shopping experiences in-
store, per the study.

COVID-19 worry and spending cutbacks subsiding slightly
The worry over the COVID-19 coronavirus is subsiding slightly, with 76 percent of respondents being worried on
April 30, versus 82 percent on April 20.

The percentage of consumers cutting back on spending due to COVID-19 decreased, with 58 percent of respondents
reporting cutbacks in spending on April 30 compared to 62 percent on April 20.

"The new normal for retailers will be to work with shoppers in a hands-free way to help them to find what they need
while also giving them the space to feel comfortable, particularly with high-risk groups like baby boomers," Mr. Petro
said in a statement.

"Not feeling safe trying on clothing also begs many questions on how retailers and brands will need to adapt their
return and exchange policy in the coming weeks."
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