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Cond Nast, publisher of magazines such as Vogue, Vanity Fair, Architectural Digest and The New Yorker, aims to
become entirely carbon neutral by 2030 as part of its  long-term global sustainability strategy.

The target is the New York- and London-based publisher's commitment to beat the Paris Agreement by 20 years. The
company will also transition to 100 percent internationally certified paper by the end of next year and end
consumption of single-use plastic packaging by 2025.

"At Cond Nast we believe that the health of people, of our businesses and of the planet are intertwined," said
Wolfgang Blau, global chief operating officer and president for international operations at Cond Nast, in a
statement. "We cannot care for one and ignore the other.

"We also think that the credibility of our environmental journalism depends on our willingness as a company to
improve our own operations and supply chains in ways that dramatically reduce our carbon footprint and waste," he
said.

Different kind of green
The ongoing COVID-19 lockdowns worldwide have hit Cond Nast and its fellow magazine publishers hard, even as
they were battling dwindling ad revenue and falling circulation.

With the current pandemic raging, advertisers have pulled budgets, magazines cannot be printed or delivered, and
platforms such as Facebook and Google have nabbed most digital advertising revenue.

Such challenges have not deterred Cond Nast from pursuing its green ambitions.

Cond Nast will start by reducing corporate greenhouse gas (GHG) emissions by 20 percent and print and digital
supply chain emissions by 10 percent by the end of 2021.

An assessment of Cond Nast's first greenhouse gas emissions and materials that covered corporate facilities across
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its  12 markets, full supply chain and usage of paper and plastic packaging in magazine production was eye-opening.

What the assessment found was that Cond Nast in 2018 generated a GHG emission of roughly 341,233 tons of carbon
dioxide equivalents (CO2e). Eight percent was corporate and 92 percent was supply chain.

Ninety-six percent of the 35,000 tons of paper used in 2018 was fully certified via the Program for the Endorsement
of Forest Certification (PEFC) and Forest Stewardship Council (FSC), the assessment showed.

Also, 440 tons of single-use plastic was used in magazine packaging in 2018.

In fashion
Cond Nast's five-year sustainability strategy includes all areas of the business, with the ultimate goal of mitigating its
global environmental footprint through emission reductions and carbon offsets when reduction is not possible, the
company said.

The company will also use its media vehicles to influence consumers to take practical climate action, collaborating
with partners to induce changes across the supply chain.

Four areas of focus have been identified: reducing emissions, engaging suppliers, using more sustainable materials
and becoming a voice for change.

Indeed, Cond Nast wants its magazines and digital vehicles to become advocates for sustainability, setting the
standard for reporting on issues of climate change and responsible fashion, the company said.

In line with this thinking, the publisher has debuted the Sustainable Fashion Glossary, a global resource for
understanding sustainable fashion and the fashion industry's role in the climate emergency.

The glossary was developed in partnership with the Centre for Sustainable Fashion at London College of Fashion,
University of the Arts London.

Cond Nast will also continue to work with industry partners as part of the UNFCCC's Fashion for Global Climate
Action initiative, with the shared goal of promoting broader climate action.

In 2019, Cond Nast became the first media company to sign the Fashion Industry Charter for Global Climate Action
and made pledges as part of the Ellen MacArthur Foundation New Plastics Economy Global Commitment.

MOST OF THESE commitments and goals have a five-year window to accomplish.

"Our five-year sustainability strategy shows the commitment of our teams on all continents to lead by example, to
work with our industry partners and to use the global influence of our brands to inspire collective action," Mr. Blau
said.
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