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By LUXURY DAILY NEWS SERVICE

Former Burberry CEO Angela Ahrendts has joined the board of ad agency holding company WPP, owner of such
shops as Ogilvy, Wunderman Thompson, Grey, Kantar and Mindshare.

Ms. Ahrendts, who was until last year senior vice president of retail at phone and computer giant Apple, will become
non-executive director on WPP's board.

"Angela's reputation as a leader of creative and technology-driven businesses is second to none," said WPP
chairman Roberto Quarta in a statement. "She also has deep insight into our clients' needs in a changing world. We
are delighted that she will be joining the WPP board."

The appointment is effective July 1.

On board
Even prior to the COVID-19 pandemic, the agency model was under threat as advertisers take many functions,
including creative, media planning and buying, and data mining, in-house.

Add to that the incipient threat from Google, Facebook and Amazon, who are building direct relationships with brand
advertisers as more ad dollars flow to digital media.

Ms. Ahrendts brings much credibility to London-based WPP, having spent an entire career on the brand side.

In her most recent role, she oversaw all of Apple's retail business worldwide across 500-plus stores in 25 countries,
online and the mobile app.

Ms. Ahrendts' five-year tenure at the company, which concluded April 2019, also included the launch of Today at
Apple offering free educational and training sessions to customers.

Prior to Apple, she was CEO of British fashion label Burberry from 2006 to 2014. During her time at the London-based
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company, she introduced new technology online and in-store, debuted new product lines, expanded retail
operations into new markets and launched the Burberry Foundation charity.

Pre-Burberry, Ms. Ahrendts was executive vice president of Liz Claiborne and president of Donna Karan
International.

Ms. Ahrendts was a member of the U.K. Prime Minister's Business Advisory Council from 2010 to 2015 and named
Honorary Dame Commander of the British Empire in 2014.

In other gigs, she is a member of the Global Leadership Council of the Oxford University Sad Business School and a
non-executive director on the boards of Ralph Lauren Corp. and Airbnb. She also sits on the boards of Charity: Water,
which aims to bring clean and safe drinking water to people in developing countries, and The HOW Institute for
Society.

Ms. Ahrendts' foray into the advertising and marketing services world comes just as technology is upending
business as usual, with the COVID-19 pandemic accelerating changes. Companies such as WPP are in a scramble to
reinvent themselves, just as their clients are.

"WPP is one of the world's leading creative companies," Ms. Ahrendts said in a statement. "Mark [Read, WPP CEO]
and his excellent leadership team have a strong sense of purpose and a strategy that values creative talent while
embracing societal shifts and new technologies. I am so honored to support their ongoing development as a
member of the WPP board."

© 2020 Napean LLC.  All rights reserved.

Luxury Daily is published each business day.  Thank you for reading us.  Your feedback is welcome.

mailto:feedback@luxurydaily.com

	Angela Ahrendts, veteran of Burberry and Apple, joins ad agency conglomerate WPP's board

