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By DIANNA DILWORT H

LVMH is working to make its maisons a more equitable and diverse workplace environment that supports women
and weeds out discrimination against LGBTIQ+ employees and people of color as part of its  social responsibility
output.

The French luxury group has been pushing for better equity for women, people of color and people with disabilities
through its four pillars of social responsibility: respecting, passing on, supporting and empowering.

"The social responsibility policy we have pursued for more than a decade now reflects our deep belief that 'people
make the difference,'" said Chantal Gaemperle, executive vice president of HR and synergies at LVMH, Paris.

"Our policy is anchored in respect for people, for their individuality and their diversity, in doing everything
necessary to protect their health and safety, in passing on the unique savoir-faire that constitutes our heritage, and in
supporting vulnerable and fragile populations," she said.
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Seventy-three percent of the group's  total workforce is  female. Image credit: LVMH

Gender equality
LVMH aims to help women develop their careers and break through the glass ceiling. The latest annual social
responsibility report revealed that 73 percent of the group's total workforce employed on unlimited contracts is
female, per the report.

Additionally, this year 65 percent of managerial positions in LVMH are held by women, up from 59 percent in 2007,
and 44 percent of key positions are held by women, up from 23 percent in 2007.

LVMH is aiming to balance gender representation in key positions and has rolled out a program to offer coaching to
its most promising female talents each year.

Notably, 58 percent of managerial positions at Louis Vuitton Japan are led by a woman since November 2019 and
women make up 50 percent of its  executive committee.

To ensure equality in the workplace, each entity has processes in place to identify and reduce gaps between salaries
for men and women's salaries for the same position.

For instance, Hennessy, Mot Hennessy Diageo and Groupe Les Echos-Le Parisien have an annual budget
earmarked to close any differences in wages to alleviate gender discrimination.
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LVMH has also set up a gender equality index with five indicators that measure wage disparity between men and
women, as well as the differences in wage increases and promotions, percentage of employees who receive a
wage increase after maternity leave and gender equality across the top 10 largest packages.

Last year, the company earned a 90 percent on this score across more than 1,000 employees in France.

Additionally, LVMH organized the EllesVMH event on International Women's Day to promote, SHERO, an internal
digital platform with inspiring content to help increase gender parity and inclusion within the organization.

"We first needed to break through the glass ceiling,"Ms. Gaemperle said.

"In 2007, only 23 percent of key positions were held by women, a number that has now risen to 44 percent thanks to
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the EllesVMH program, which is active at LVMH around the world," she said.

"In 2019, seven women were named CEO at our maisons and we launched SHERO, an inclusive platform to engage
people around the theme of gender parity."

LVMH promotes  divers ity in the workplace. Image credit: LVMH

Promoting inclusion in workplace
LVMH's stated aim is to create an inclusive group that cherishes and promotes diversity and has a code of conduct
which aims to fight against any form of discrimination related to gender, origin or sexual orientation.

In 2019, the group signed the United Nations Standards of Conduct for Business on tackling discrimination against
lesbian, gay, bi, trans and intersex (LGBTI) people.

The group requires mandatory training to weed out discrimination, particularly in HR.

In 2019, 3,442 managers underwent anti-discrimination training.

Last year, LVMH created its first inquiry into the risk of discrimination in the recruitment process and in response
the group put suitable measures in place where necessary.

Also late last year, LVMH launched a training program for executives to combat prejudice and raise awareness
about the inclusion of LGBTI people.

In response, the group launched a global program focused on cognitive bias and inclusive leadership for all
employees.

Additionally, Mot Hennessy Diageo organized a conference on stereotypes as part of the program.

"Condemning racism and discrimination also means taking concrete actions over the long-term to build a more
inclusive organization where people can be themselves without having to hide or deny any part of their identity,
where they can fully express their talent," Ms. Gaemperle said.

"It is  essential that we guarantee respect for everyone," she said. "And it is  essential that everyone be able to make
their voice heard without having to confront daily microaggressions, which are often dictated by stereotypes and a
biased vision of things, or simply by a lack of awareness. This is why it is  so important to talk about these issues."
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