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The loss  of hospitality, bar and retail bus iness  over COVID-19 lockdowns  in key markets  has  hit Rmy Cointreau Group hard, as  it has  others  in the
category. Image credit: Rmy Cointreau Group

 
By LUXURY DAILY NEWS SERVICE

France's Rmy Cointreau Group, maker of the Louis XIII and Rmy Martin Cognac brands, is  reporting better than
expected first-quarter sales amid the global coronavirus pandemic.

In the first quarter of the 2020-21 fiscal year, the Group posted total sales of 150.1 million euros, or $171.75 million at
current exchange, for a fall of 32.8 percent on a reported basis. This spring, Rmy Cointreau had forecasted a sales
ending June 30 would dip 50 percent to 55 percent.

Adjusting expectations
In April, the group reported fiscal 2019-20 year sales dropped 9 percent on a reported basis to $1.11 billion as the
COVID-19 crisis took a toll on hospitality, dining and retail establishments. Fourth-quarter revenue in the same fiscal
year ending March 31 also dropped 24 percent (see story).

Although all regions experienced declines in the first quarter ending June 30, the Americas proved to be the most
resilient as sales were buoyed by a moderate decline in the United States. Additionally, the Group saw strong growth
in the United Kingdom and Russia.
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Rmy Martin sales declined almost 40 percent. Image credit: Rmy Cointreau

While cognac was still in demand in the U.S. and China, Rmy Martin sales fell 39.2 percent. Supported by a strong
performance by Cointreau, the group's liqueurs and spirits division dropped by 17 percent.

As a result of the better than expected first-quarter sales, the company has adjusted its forecast for the first half of the
fiscal year. Rmy Cointreau expects its current operating profit to be down 35 to 40 percent on an organic basis,
compared with previous expectations of a 45 to 50 decline.
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