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By DIANNA DILWORT H

Ecommerce will drive more than half of global retail sales over the next five years, as the COVID-19 pandemic has
speeded up the growing trend towards online shopping.

Online sales are projected to grow faster this year, than they did in 2019, and at the same time in-store sales will
shrink by 7.9 percent, a notable decline that will continue to drop, according to a new report from Forrester.
"We forecasted a loss of $1.8 trillion in global offline sales for 2020 and $360 billion for ecommerce," said Michael
O'Grady, principal forecast analyst at Forrester, Cambridge, England.
"Since then, it has become clear that the impact of COVID-19 on the global retail environment has been less severe
than expected," he said.
"As a result of governments' financial support schemes, most consumers haven't been financially affected yet, and
they continued to shop although they are moving more of their retail spending online."
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Global commerce
Back in May 2020, Forrester predicted that COVID-19 would make global retail sales drop by 9.6 percent in 2020,
representing a 9.6 percent drop and a loss of $2.1 trillion this year. But things are not as bad as they had anticipated
when the pandemic still had consumers in most regions of the world in full lockdown.
Now Forrester is predicting global retail sales will only decline by 3.9 percent this year, or by $1.2 trillion, compared
to projections that before the pandemic hit.
"T he loss will primarily be reflected in physical store sales," Mr. O'Grady said.
By region, Asia Pacific has emerged as a growing place for retail in the world, as U.S. retail continues to contract,
according to Forrester.
By 2022, retail sales in the Asia-Pacific region will be more than double the retail sales of North America.
Grocery, apparel and electronics will see the largest share of their sales migrating online.
Still, retail sales will see only a moderate decline in 2020. In the U.S., grocery sales, which includes fine wines and
spirits, are expected to more than double in 2019 numbers as consumers stock up on groceries and delicacies to
consume at home.
Notably, retail sales in Germany grew 3.8 percent in May 2020 as compared to the same time period in 2019, after a
6.5 percent drop in retail sales in April and only a 2.8 percent drop in sales in March.
In the United Kingdom, retailers paid only 14 percent of the 2.5 billion quarterly rent due in June, negotiating lower
rents as the channel continues to suffer.
In China, retail sales dropped 20 percent in February in the midst of the country's lockdown, but have been
recovering since they began to reopen in March. In May 2020, for instance, retail only saw a 2 percent decline from
the same time period in 2019.
Even as China sees its retail environment remain stable, digital will still be a key channel in the country.
In fact, the rest of the world will look to China for new innovations in commerce.
"In China, luxury retailers are experimenting with livestreaming commerce, with brands like Lanvin and Louis
Vuitton launching livestreaming promotions," Mr. O'Grady said.
"We expect livestreaming commerce to reach $100 billion in China by 2023, up from $34 billion in 2019, and other
Asia-Pacific markets will follow."
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Retail roadmap
Ecommerce sales will grow faster in 2020 than in 2019. In fact, the quantity of retail sales that is migrating from
physical stores to online will grow 2-3x faster than in a normal year.
And even if the world recovers next year, this momentum is expected to continue.
From 2021 to 2024, online shopping will drive more than half of retail sales growth despite capturing less than 17
percent of retail sales in 2019.
By 2024, more than one-quarter of retail sales and more than one-third of non-grocery retail sales will stem from
ecommerce, according to Forrester's report.
Offline sales, those in physical stores, may have peaked in 2019.
Forrester does not anticipate these stores will reach 2019 levels again in the next five years, as consumers will likely
continue to be uncertain about their health and safety by going into stores.
"[Forrester's] T echnographics data shows that many shoppers are more reluctant to return to stores," Mr. O'Grady
said.
"T he way stores handle the COVID-19 guidelines will have a huge impact on consumers' willingness to shop
offline," he said.
"If the store experiences give less incentive to return to stores because consumers can't touch the goods they are
likely to buy or they have to queue before entering a store, ecommerce continues to be a compelling alternative."
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