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By LUXURY DAILY NEWS SERVICE

Luxury Daily's live news:

Hannah Coleman is new CEO of Jimmy Choo
From store manager to CEO took Hannah Colman 24 years at Jimmy Choo.

Please click here to read the article

MatchesFashion evolves Innovators program for emerging designers as leg-up during pandemic
MatchesFashion has released its 2020 list of The Innovators as the London-based online retailer offers support to
menswear and womenswear designers whose progress is threatened by the fallout of the COVID-19 pandemic.

Please click here to read the article

Bulgari and co. delight in Geneva Watch Days' physical return
While most event organizers are still cagey about hosting live events aside from a smattering of well-distanced
fashion shows, 17 watchmakers hosted Geneva Watch Days last week with confidence in their initiative.

Please click here to read the article

Book your seat early: Future of Luxury eConference Sept. 23-24
Register now for Luxury Daily's Future of Luxury eConference Sept. 23-24 as brands and retailers face
unprecedented changes in customer behavior. Check out our list of 40-plus speakers from the leading luxury brands
and retailers worldwide and nearly 40 sessions in the agenda article. First 100 registrants receive Luxury Daily's
Future of Luxury special report! Register now limited seats online.

Please click here to read the article

Cultural awareness crucial for brands to reach affluent Black travelers
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Luxury hospitality groups looking to appeal to weary travelers as the pandemic eases should consider how to best
reach affluent African-Americans, who spent more than $24 billion on travel alone last year.

Please click here to read the article
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