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By ELLEN KELLEHER

Online retailer Net-A-Porter is unveiling a lifestyle hub on its platform just in time for the holidays as it looks to
capitalize on affluents' desire to nest amid the lingering pandemic.

Ceramics, throws, books, technology and fragrances are some of the items on offer as part of the new decorative
objects and soft decor sections of the retailer's site. All of the design items featured are meant to make homes cozy
and tranquil at a time when consumers are looking to splurge on brightening up their living rooms as a mental
escape for difficult times.

"Moving to lifestyle is the natural evolution for a luxury brand like Net-A-Porter," said Chris Ramey, CEO of Home
Trust International, Palm Beach, Florida. "Lifestyle may be more in vogue during the pandemic, but it's  the power of
their brand and its DNA that allows them to leverage it."

Knick-knacks and candles to go
As a luxury etailer, Net-A-Porter has specialized in curating high-end fashion and apparel as well as watches,
precious jewelry and beauty products for sale across more than 170 countries.
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Net-A-Porter's  traditional focus  is  curating fashion and beauty brands . Image credit: Net-A-Porter

The launch of its foray into decorative home accessories focuses on the introduction of 15 pieces designed by four
brands: Anissa Kermiche, CompletedWorks, Erdem and JiaJia.

The iconoclastic London-based jewelry maker and ceramicist Anissa Kermiche is selling vases modeled after the
human form while the fashion house Erdem has designed throws for the occasion.

Jia Jia of New York is offering an exclusive range of crystal specimens through the new portal and London ceramics
and jewelry group CompletedWorks created a "Yesterday is History" vase for the retailer.

JiaJia has  des igned an exclus ive line of crys tals  for the collection. Image credit: Net-A-Porter

Other brands that will be featured include L'Objet, Bucellati, Kimberly McDonald, Silvia Furmanovich, Baobab,
Brunello Cucinelli, Loewe and Loro Piana.

The collection is heavy on knick-knacks to put on shelves in living rooms and quirky home accessories, which
range from designer scissors from Lumira to Baobab scented candles.

The introduction of the lifestyle hub coincides with Net-A-Porter's gifting campaign going live for the holidays.

 

Wireless  earphones  from Bang & Olufsen are another offering. Image: Net-A-Porter

Home furnishings push
According to research from Boston Consulting Group, the home category, including spending on appliances and
furnishings, has seen the largest reversal from planned decreases in spending to being recharged by COVID as U.S.
consumers spend more time inside (see story).

Consumers' dedication to pouring money into their homes creates a business opportunity that Net-A-Porter is not the
first to spot.

As the pandemic lingers, luxury brands have been marketing their home furnishings offerings more extensively,
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including Armani (see story) and Herms (see story). Meanwhile, Italian artisan ecommerce platform Artemest
raised more than $5 million in an equity funding round after seen growth in direct-to-consumer sales during COVID-
19 (see story).

At day's end, Net-A-Porter's success in fashion, jewelry and watches is a good omen for its move into home
furnishings.

"Net-A-Porter serves a large affluent market," Mr. Ramey said. "We expect them to be extremely successful with
decorative accessories for the home too."
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