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Another federal s timulus  package could encourage retail spending this  holiday season. Image credit: NRF

 
By LUXURY DAILY NEWS SERVICE

Ecommerce sales on Black Friday hit a record $9 billion while in-store shopping plummeted amid the coronavirus
pandemic, per preliminary data.

According to Sensormatic Solutions, traffic at retailers on Black Friday the unofficial shopping holiday the day after
Thanksgiving in the United States fell 52.1 percent compared to 2019 levels. With coronavirus cases continuing to
climb, consumers opted instead to shop online a harbinger of how the holiday shopping season will play out.

Black Friday boom or bust?
According to Adobe Analytics, online sales during Black Friday on Nov. 27 jumped 21.6 percent from last year. This
analysis is based on website transactions from 80 of the top 100 U.S. online retailers.

Adobe also found that curbside pickup increased 52 percent on Black Friday, year-over-year.

Cyber Monday on Nov. 30 is expected to be the largest online shopping day in U.S. history, with Adobe forecasting
between $10.8 billion and $12.7 billion in sales.

The National Retail Foundation predicts that holiday sales during November and December will increase between
3.6 percent and 5.2 percent over 2019 to a total between $755.3 billion and $766.7 billion.

U.S. consumers are not the only ones setting online shopping records this month, even as the pandemic has led to
starts and stops in the global economy.

On Singles' Day on Nov. 11, Alibaba generated $74.1 billion in gross merchandise volume (GMV) an increase of 26
percent compared to the same timeframe in 2019, and JD's 2020 promotions reached new highs as well, recording
more than $40 billion, while its international business saw transaction volume increased more than 120 percent
year-on-year in the first 10 minutes.

The number of luxury brands taking part in Singles' Day doubled this year, rising to 200 (see story).
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