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Media group Cond Nast is Luxury Daily's 2020 Publisher of the Year for its empathetic response to the social causes
emerging throughout the year as well as its activism during the COVID-19 pandemic, all while producing quality,
engaging content.

In the difficult media environment of 2020, where advertising revenues buckled under intense pressure, the
publisher responded by adapting to the crisis with relative fearlessness compared to rivals. It also embraced an
activist agenda as it put causes such as Black Lives Matter, safety amid the pandemic and sustainability at the
forefront of its agenda.
"What continues to attract me to Cond Nast is their continued focus on great, interesting content," said Vincent
Krsulich, president of Martini Media, New York. "T hrough it all, Cond invests and believes in its products the joy of
Vogue, the satisfaction of T he New Yorker or the inspiration of Cond Nast T raveler."
T he Luxury Publisher of the Year award was decided based on luxury marketing, advertising, media and digital
efforts with impeccable strategy, tactics and results. All candidates selected by the Luxury Daily editorial team had to
have appeared in Luxury Daily coverage this year. Judging was based purely on merit.
Content and mission meet
Now firmly at the helm of the organization is fashion icon Anna Wintour who has been promoted to Cond Nast's
global chief content officer and global editorial director of Vogue. In her new role, she will lead the company's
editorial teams across all of its global brands, with the exception of T he New Yorker (see story).
In addition to Ms. Wintour's promotion, the publisher also promoted British Vogue editor Edward Enninful to
European editorial director of Vogue for the U.K., France, Italy, Germany and Spain.
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T he restructuring comes at a time when Cond Nast is making efforts to streamline its international editions after
merging its U.S. and international operations a few years ago. As the pandemic hit the media industry
catastrophically, the company introduced pay cuts and laid off staffers this year to offset a significant dip in
revenue.
Despite this, the repertoire of Cond Nast titles managed to hold their ground. Vogue, Vanity Fair and Allure all
published just one issue less in 2020 while Cond Nast T raveler still put out eight issues and GQ even managed to up
its publication to 11 issues from 10, according to a recent survey by Women's Wear Daily (see story).
Signaling that print will not fade away, Cond Nast is adding a 28th edition to its iconic Vogue roster with the spring
2021 launch of Vogue Scandinavia (see story). Preceding Vogue Scandinavia is Vogue Singapore, which relaunched
in September with an autumn/winter 2020 issue after a brief run in the 1990s (see story).
Diversity and activism also reached the top of the publisher's agenda in 2020 in the wake of the killing of George
Floyd in Minneapolis.
In one prominent response to the Black Lives Matter movement, Cond Nast shelter publication Architectural Digest
in November launched a digital showcase featuring Black interior designers. T he move, which is the result of a
partnership between AD and the Black Interior Designers Network (BIDN), showcases the publishers' commitment to
inclusiveness and embrace of online platforms (see story).
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T he adoption by its publications of 2020 causes extended to Cond Nast T raveler as well. It launched a new digital
hub geared towards affluents who are interested in resuming leisure travel amid the coronavirus pandemic.
"T he New Standard" is guided by five principles that luxury travelers expect hospitality brands and destinations to
uphold. T he editorial initiative was inspired to draw attention to the travel providers working to meet those evolving
expectation (see story).
T he magazine also introduced the 24th annual Cond Nast T raveler Hot List to cast a light on luxury hotel chains such
as Rosewood, Mandarin Oriental, Ritz-Carlton and the Waldorf Astoria at a time when global travel was mostly
curbed due to the pandemic (see story).
In other news, sustainability emerged as a mission Cond Nast embraced with gusto in 2020. As part of this year's
agenda, the publisher aims to become entirely carbon neutral by 2030 as part of its long-term global sustainability

strategy.
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T he target is the New York and London-based publisher's commitment to beat the Paris Agreement by 20 years. T he
company will also transition to 100 percent internationally certified paper by the end of next year and end
consumption of single-use plastic packaging by 2025 (see story).
At the start of the year, Cond Nast's Vogue Italia highlighted the environmental impact of high-fashion editorials by
opting for illustrations instead of photo shoots for its January issue (see story). T he Italian title also debuted a
scouting project for innovators and startups focused on responsible fashion as well along with Richemont's Yoox
ecommerce platform (see story).
In a parallel move this year, British Vogue named model and environmental activist Amber Valletta as its first
contributing sustainability editor. Ms. Valletta now leads the editorial agenda on sustainability for British Vogue,
pushing for dialogue on key environmental issues within the fashion business (see story).
Cond Nast's dedication to sustainability, diversity and the pandemic was laudable in 2020. However, the quality of
Cond Nast's content was critical in helping it weather the current crisis.
"When you look across the publishing landscape, there is so much talk on data, insights and commerce," Mr.
Krsulich said. "But publishers must continue to produce unique and clever reading to succeed."
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