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By NORA HOWE

The global health crisis has significantly altered global real estate markets, but branded residences have shown
resilience over other sectors.

Within the last ten years, the number of global branded residences has increased by 170 percent, with an addition of
more than 52,000 units. While hospitality brands dominate the sector, participation from art, fashion and design
brands is expected to increase and diversify the future of branded residences.

"Our homes have become our offices, gyms, schools, etc., and developers and brands alike are pausing to
reimagine their programming to meet the changing demands," said Adelina Wong Ettelson, global head of
residences marketing for Mandarin Oriental Hotel Group. "Now more than ever, buyers are looking to upgrade their
home and lifestyle with one key word in mind: flexibility."

In this Q&A, Ms. Ettelson discusses the value of branded residences, how this sector is shifting the global real estate
market and how new values and lifestyles have changed expectations for home amenities. Here is the dialogue:
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What is the value of branded residences for a buyer?
Over the last decade, the branded residences sector has evolved tremendously and seen growth of 170 percent, with
further expansion and diversification forecasted in the coming years. The rise in popularity in this sector directly
correlates to the array of benefits provided to both developers and buyers.

For developers, having an international luxury hotel as a branding partner provides instant global credibility. For
buyers, purchasing at a Residence at Mandarin Oriental provides significant advantages such as the assurance and
management of a five-star hotel group, dedicated 24/7 service, luxury amenities at your fingertips and hassle free
living with lock up and leave capabilities that complements the lifestyle of a ultra-high-net-worth individual.

Since COVID-19 has had a significant impact on lifestyle and behavior, how might the expectations for amenities
shift?
COVID-19 has transformed the meaning of home.

The growing demand for multi-functional space, outdoor space, privacy and tech enabled homes are a fantastic
opportunity for branded residences. At The Residences at Mandarin Oriental, we work closely with our developers
to curate spaces that compliment the ever changing needs of our guests and residents.

For example, The Residences at Mandarin Oriental Tel Aviv, which will be delivered in a few years, boasts a wide
range of unique amenities that cater to this new normal, including an oxygen Zen garden within the expansive
fitness center.
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How might a rise in branded residences affect the real estate market as a whole?
Branded residences achieve a premium on average, of 31 percent over equivalent, non-branded properties, though
this figure significantly varies by market. As we continue to see a rise in the branded sector with many players
entering the market stemming from the demand from developers, competition for the luxury home buyers will
increase.

Developers and brands will need to differentiate their product offering and provide buyers with a strong reason to
purchase. After all, a residential product like those we offer at Mandarin Oriental is  not a purchase for shelter, it is  a
purchase of a luxury lifestyle choice.

We also expect a shift in how residents use their homes. Individuals may now look to stay longer at their off-season
homes and our offerings can easily allow this without comprising any levels of the services, security or amenities
offered.

Do specific regions stand out as opportunities for branded residences? If so, which regions and why?
Miami, Dubai and New York remain the top three cities for branded residences in the world.

The Residences at Mandarin Oriental currently have one location in New York City, with a second and our first
standalone property for the Americas in the works, and many more in other parts of the world including future
residences in Dubai and Boca Raton.

Asia Pacific and regions in Africa, as well as the Middle East are expected to see the largest growth in the coming
years. Our most recent opening in 2019 was in Bangkok with our residential debut in the Middle East, and The
Residences at Mandarin Oriental Muscat are slated to open in 2023.

While the majority of branded residences are hotel branded, do you suspect a growth in alignment with luxury goods
brands?
Luxury hoteliers continue to dominate the sector; however, lifestyle and non-hotel industries from fashion to
automotive brands are growing sub-segments. It is  a natural evolution and a way for brands to tap into their loyal
customer base and expand their portfolio.

As long as the brand extension is relevant and offers something unique, it is  a chance for customers to associate
themselves with the brand prestige that comes with ownership.
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