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54 Thrones  is  a natural beauty brand that celebrates  and elevates  African beauty rituals . Image credit: 54 Thrones
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LVMH-owned beauty retailer Sephora has selected eight brands that will participate in the retailer's 2021 Accelerate
incubator program, comprised exclusively of BIPOC-founded brands.

Marking its sixth year, the Sephora Accelerate program focuses on cultivating an international community of female
beauty founders and providing curriculum, mentorship, merchandising support, funding and investor connections
to its participants. In maintaining its commitment to expanding representation within the beauty sector, Sephora has
selected only BIPOC-owned brands to participate in this year's program.

"Last year, we made a commitment to dedicate fifteen percent of Sephora's assortment to Black-owned brands, and
we quickly realized the role that our Accelerate program could play in not only helping us to reach that goal, but to
set these brands up for long-term success and growth," said Artemis Patrick, executive vice president and chief
merchandising officer at Sephora, in a statement. "The goal of this program has long been to provide meaningful,
ongoing support for growing brands, and that is exactly what we're aiming to deliver to our 2021 Accelerate cohort.

"Each of the eight participating founders is inspiring in their own right, and we believe wholeheartedly in their
potential at Sephora," she said. "We are so excited to help shape their futures and to ultimately introduce these
brands to our clients."

Sephora Accelerate
To begin the program, participants will be onboarded into the Sephora ecosystem, forming relationships with their
merchant sponsors and hearing from brand leaders Vicky Tsai of Tatcha and Nancy Twine of Briogeo in regards to
brand building, financial best practices and their journeys as founders.
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A post shared by Glory Skincare (@gloryskincare_)

Participants will then complete a week-long "bootcamp" focused on setting up their brand for long-term success.
This will include intensive workshops across all areas of Sephora's expertise such as marketing, omnichannel
strategy, product development, investment strategy, media relations, supply chain and operations and inventory
planning.

Following the bootcamp, participants will continue to partner with their merchant sponsors to ready their businesses
for launch and begin preparation for "Pitch Day."

At the end of May, each brand owner will give a formal presentation to a group of industry experts, investors and
senior-level Sephora leaders in an effort to unlock investment and scale their brand. "Pitch Day" will be followed by
a graduation celebration for all eight brands and their merchant sponsors.

This year's Sephora Accelerate participants include: Christina Funke Tegbe, founder of 54 Thrones; Marie Kouadio
Amouzamevand Alice Lin Glover, co-founders of EADEM; Alisia Michelle Ford, founder and CEO of Glory; Desiree
Verdejo, founder and CEO of Hyper Skin; Nia Wellman, founder of Imania Beauty; Priyanka Ganjoo, founder of
Kulfi Beauty; Megan Graham, founder of ries; and Olamide Olowe, founder and CEO of Topicals.

Last month, the retailer revealed its plan to mitigate racially biased experiences and unfair treatment of shoppers in
the retail sector across all of its  U.S. stores. Through its "Racial Bias in Retail" study, Sephora explored the disparate
experiences in retail in regards to race and aims to identify actionable solutions to ignite meaningful, long-term
change (see story).
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