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How luxury and fas hion brands s hould leverage tech to help cons umers make ethical choices is the focus of this Luxury Daily webinar June 29 at
noon to 1 p.m. ET (New York time). Image credit: Avery Dennis on
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Please click here to register for the free Luxury Daily webinar June 29 at noon ET to 1 p.m. ET (New York time) titled,
"Can T ech Help Luxury Consumers Make Ethical Choices?"

Even as the world has gotten more transparent, apparel retailers are lagging behind and the fashion industry
continues to be notoriously opaque. After a decade of talk, there is still a lack of meaningful progress in monitoring
supply chains and their impact.
Merely promising sustainability will no longer do as consumers become more aware of conscious fashion choices
they make.
In part three of this webinar series on authenticity in a post-COVID world, senior executives from sponsor Avery
Dennison and Certilogo will be joined by Loris Spadaccini, director and U.S. general manager of Italian fashion
brand Save T he Duck, to talk about leveraging technology to help consumers make ethical fashion choices. T he free
webinar will run noon to 1 p.m. ET (New York time) on T uesday, June 29.
T he speakers will explore some of the biggest topics that are top-of-mind for global luxury fashion, including
sustainability, traceability, transparency, consumer engagement and technology. T hey will also share emerging
solutions that brands can implement to drive meaningful change to their business, consumers and the planet.
Attendees will learn:
How consumers' attitudes and behaviors have changed since the pandemic, and how to adapt your business
goals and priorities to their evolving needs
How product authentication is the key driver of various use cases: traceability, circularity, brand protection and
consumer engagement
How to gain customer loyalty and trust through product authentication

How to implement and monitor sustainable practices through digitally connected products and product
authentication
Look at successful examples of brands using digital authentication solutions to drive sustainability, and
support marketing and brand protection priorities
Speakers
Michael Colarossi, vice president of innovation, product line management and sustainability, Avery Dennison
Rossella Munaf, chief marketing officer, Certilogo
Loris Spadaccini, director and general manager for the United States, Save T he Duck
Debbie Shakespeare, senior director for sustainability, compliance and core PLM, Avery Dennison RBIS
Moderator: Mickey Alam Khan, editor in chief, Luxury Daily
T he speakers will take questions from the audience as well.
In case you missed the earlier sessions, you can watch the recorded webinar and get the takeaways from part one
here and part two here.
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