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Supermodel Naomi Campbell in the Burberry monogram print triangle bikini and nylon bucket hat. Image credit: Burberry
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British fashion house Burberry is starting to see the light at the end of a long tunnel as young consumers bring sales
beyond pre-pandemic levels.

Despite a challenging environment in the first quarter of its  2022 fiscal year, Burberry achieved 26 percent full-price
sales growth, driven particularly by new, local, young consumers buying across the brand's core categories.
Regionally, the Americas saw full-price comparable store sales more than double, mainland China increased more
than 55 percent and Korea more than 90 percent.

"Despite the continuing challenging external environment, we are very pleased with the progress against our
strategy," said Marco Gobbetti, CEO of Burberry, in a statement. "With the company firmly set on a path of growth and
acceleration, we are confident of achieving our medium-term goals."

Quarterly review
For the first quarter ended June 26, Burberry's overall comparable store sales grew 1 percent, despite the reduction
of markdown and outlet sales, and continued disruptions in several markets which resulted in an average 11 percent
of stores being closed in the period.

By the end of June, the situation had improved to only 3 percent of stores closed, but 35 percent are still operating on
reduced hours and business in Europe, and much of Asia is still heavily impacted by the significant decline of
international tourism.

In terms of Q1 brand activity, Burberry launched a dedicated Olympia handbag campaign, featuring Kendall Jenner,
FKA twigs and Shygirl (see story). The campaign generated a strong response, particularly across social media
where consumer engagement saw double-digit growth.
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FKA Twigs  and Shygirl for Burberry. Image credit: Burberry

Leather goods full-price sales grew double-digits, and the outerwear category saw strong growth from jackets, quilts
and downs. Burberry also achieved triple-digit growth in shoes.

Digitally, Burberry sustained positive momentum, with full-price sales more than doubling. The brand also
introduced several pilots to further strengthen the integration between offline and online channels, as well as a
digital collaboration with Mythical Games to drop its first limited edition digital vinyl toy for the multiplayer video
game Blankos Block Party (see story).

In early June, Burberry announced its new ambition to become climate positive by 2040. The company plans to
accelerate its emissions reduction target across extended supply chains to 46 percent by 2030 and reach net zero by
2040, 10 years ahead of the 1.5 C pathway set out in the Paris Agreement.

As part of its  commitment to champion diversity and inclusion, Burberry celebrated Pride with a special film,
bringing together members of the LGBTQ+ community and their loved ones to share inspiring stories of their
experiences.

As Burberry looks to replace Mr. Gobbetti (see story), it remains on track to reach its medium-term goals.
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