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By KAT IE T AMOLA

Italian automaker Lamborghini is highlighting the unique versatility of the Huracn STO with an inviting new series.

The "Inside Huracn STO" film campaign spotlights the multitude of features the Lamborghini vehicle has to offer,
while providing insight from some of the automaker's leaders. In the first three episodes, drivers learn about the
attractiveness of the vehicle's design and adaptability as well as the automaker's plans and goals for the future.

"What's unique and effective about the series is that it isn't like a typical video for a supercar, which normally
features vehicles going at high speeds or performing stunts," said Julie Blackley, communications manager at
iSeeCars, Boston. "It conveys the message that you don't have to be a racing enthusiast to enjoy the Huracn STO, but
rather just a driving enthusiast."

Inside Huracn STO 
The first vignette takes viewers to Autodromo Piero Taruffi in Vallelunga for a test drive of an olive green Huracn
STO, joined by Lamborghini president and CEO, Stephan Winkelmann. In the film, Mr. Winkelmann says the next
three years are pivotal for the automaker as it works towards full hybridization by 2024.

He also elaborates on the design and features of the Huracn STO and how the automaker will have disparate goals
and challenges over the next few years, but will stay true to its brand DNA.

The Lamborghini CEO discusses the Huracn STO's versatility as well as plans for the future.

Mr. Winkelmann also speaks of the automaker's dedication to innovation and improvement.

"It will be of utmost importance that every car, every version that is coming out, will be more performing than the one
before," he says.

Mr. Winkelmann describes the car as easy to drive, fast with direct and four-wheel steering, torque vectoring and a
light vehicle that is ideal for driving on the track and the road.
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The second film begins with several extensive shots of the Huracn STO with a powder blue and yellow exterior
color combination. Maurizio Reggiani, chief technical officer at Lamborghini, echoes Mr. Winkelmann's sentiments
on the versatility of the vehicle.

He discusses the aerodynamics and technical aspects of the vehicle as well as its completely new braking system.

Mr. Reggiani believes the Huracn STO vehicle is the best of both worlds.

"STO is a car that takes the best from two different worlds: the world of motor sports and the word of street-
homologated cars," he says.

In the third installment of the series, Lamborghini's head of design Mitja Borkert garnered excitement for the STO's
competitive capabilities.

"Ciao, we race in style," Mr. Borkert says to start the video.

He discusses how the design of the Huracn STO reflects the automaker's racing spirit, and goes through the
disparate external features of the vehicle, explaining how they contribute to the car's versatile ability to be utilized on
both a racetrack as well as an average road.

He concludes by discussing the white color of the car with its blue detailing, reminding customers that they will be
able to decide which color fits  their vision.

The series provides a palatable, exciting and intimate view into the vehicle as opposed to a standard fast-paced
advertisement.

"The behind-the-scenes nature of the series portrays ownership of the vehicle to be more attainable than what would
be conveyed by a standard commercial," Ms. Blackley said. "It helps the viewer gain an appreciation of the vehicle
beyond its performance."

Lamborghini leverage 
Lamborghini continues to look forward to the future, with efforts related to sustainability as well as offering
expansion.

In May, Lamborghini announced the timetable for its transformative sustainability path.

The automaker presented a holistic approach in "Direzione Cor Tauri," Towards Cor Tauri, its  roadmap to the
decarbonization of future Lamborghini models. Lamborghini continues to ensure consumers that throughout the
electrification program, continued top product performance is priority (see story).

Last month, Lamborghini delivered its latest-generation motor yacht, a collaboration with the Italian Sea Group
brand Tecnomar, in its latest lifestyle push.

Tecnomar for Lamborghini 63 draws inspiration from the design, colors and details of the Sin FKP 37. It is  now the
fastest yacht in the Tecnomar fleet of the Italian Sea Group (see story).

Last month, Lamborghini went to the ends of the earth with paragliding world champion Aaron Durogati in its latest
campaign.

In a short film, Mr. Durogati's work and passion mirrors the adventure-seeking ethos of Lamborghini. Mr. Durogati
was a natural fit for the Super SUV Urus, showing the connection between a man and vehicle that embrace any and
all in front of them (see story).

With efforts and series like ""Inside Huracn STO," Lamborghini is offering consumers something more inviting and
thought-provoking.

"A series like this allows Lamborghini to slow down for a minute and have a more intimate, straightforward
discussion about the STO without resorting to the in-your-face type of advertising that can often looks all the same,"
said David Undercoffler, editor in chief at Autolist.com, San Francisco. "This shows that the automaker is being
deliberate in creating this version of the Huracan."

© 2021 Napean LLC.  All rights reserved.

Luxury Daily is published each business day.  Thank you for reading us.  Your feedback is welcome.

https://www.luxurydaily.com/lamborghini-electrification-push/
https://www.luxurydaily.com/lamborghini-motoryacht/
https://www.luxurydaily.com/lamborghini-aaron-durogati/
http://www.autolist.com
mailto:feedback@luxurydaily.com

	Lamborghini journeys into Huracn STO versatility

