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U.S. department store chain Nordstrom has reported second quarter results, reflecting continued improvement in
sales as it actively capitalizes on consumers' eagerness to shop.

With solid marketing execution and a strong anniversary sale performance, the department store chain reported net
earnings of $80 million. For the second quarter ending July 31, 2021, net sales also increased 101 percent year-over-
year.

"Our second quarter results demonstrate the strength of our two brands, the power of our closer to you' strategy and
the success of our iconic anniversary sale," said Erik Nordstrom, CEO of Nordstrom, Inc. in a statement. "We
capitalized on improving customer demand with focused execution, healthy inventory sell-through and continued
expense management to deliver strong quarterly results.

"We remain focused on executing our strategy to win in our most important markets, broaden the reach of
Nordstrom Rack and increase our digital velocity, and are well-positioned for continued progress toward our long-
term strategic and financial goals as we look ahead to the second half of the year."

Going digital
As consumers looked to replenish and reinvigorate their wardrobes past COVID-19 and onto new seasons, the
company's core categories of shoes and apparel and accessories experienced the largest growth in sales relative to
the first quarter. The active and home and designer categories also continued to grow as compared to the same time
period in 2019.

The revered anniversary sale event saw sales increase by 1 percent compared to 2019, as foot-traffic and
ecommerce boomed, responding positively to Nordstrom's expanded selection and convenient pick-up offerings at
Nordstrom or Nordstrom Rack stores.
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The Nords trom Anniversary Sale event saw sales  increase by 1 percent compared to 2019. Image credit: Nords trom

For the Nordstrom brand, net sales increased 127 percent compared with the same period in fiscal 2020, and
decreased 5 percent compared with the same period in fiscal 2019. For the Nordstrom Rack brand, net sales
increased 61 percent compared with the same period in fiscal 2020, and decreased 8 percent compared with the
same period in fiscal 2019.

Digital sales increased 30 percent compared to the same period in 2020 and increased 24 percent compared with
the same period in 2019. Digital sales represented 40 percent of total sales during the second quarter.

Like many retailers, Nordstrom is cognizant of the popularity of ecommerce and the role it will continue to play in
the company's growth.

In February, Nordstrom outlined a long-term strategy with a focus on digital as it looks beyond the COVID-19
pandemic.

Nordstrom expects that ecommerce will account for about 50 percent of total sales in the future. The company will
also continue investing in its off-price retailer, Nordstrom Rack (see story).
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