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French fashion house Louis Vuitton has unveiled its newest eau de parfum, Spell On You.

"The iris is  a love potion unto itself, its  scent literally sets the senses awhirl," said Jacques Cavallier Belletrud, master
perfumer at Louis Vuitton, in a statement. "It's  no coincidence that iris powder has long been used in cosmetics.

"It's  the ingredient of seduction par excellence, in beauty as in perfume."

Spell On You
The new fragrance was inspired by the journey of emotion.

Composed in Grasse, France by Mr. Belletrud, Spell On You intends to capture the excitement and tension that arises
when two lovers are drawn to one another like magnets.
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Louis  Vuitton mas ter perfumer Jacques  Cavallier Belletrud dedicated this  fragrance to women who are romantic and conquerors . Image courtesy
of Louis  Vuitton

Fascinated by all things flower-related and what they symbolize, the perfumer has placed flowers at the center of his
creative universe.

For Spell On You, he created an olfactory sense based on the iris, whose essence transformation requires six years.

The fragrance's absolute features notes of violet, rose and sambac jasmine. While the background features iris,
acacia flower, white musk and peach.

Last month, in honor of its  founder's 200th birthday, Louis Vuitton invited fans to explore a digital world, leveraging
enticing storytelling and graphics to share its brand history.

The unparalleled approach from Louis Vuitton combines the exciting, eye-catching features of video games with
immersive pieces of brand history. After an introduction at the "Louis 200" landing page, users navigated interactive
boxes that illustrate a different aspect of brand history, including "Louis: The Game," a joyful opportunity to
participate in a fantasy world while learning about the heart of the brand (see story).
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