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Nearly half of respondents  claimed they drove less  during the pandemic. Image credit: Lexus

 
By KAT IE T AMOLA

The automotive industry is undergoing several transformations with rising emphasis on environmental
considerations, ride share apprehension and other shifts accelerated amid the COVID-19 pandemic.

According to YouGov's "International Automotive Report 2021," behavioral changes with consumers and their
vehicles are present, as evidenced in Europe and the United States, where there is less demand for transportation
with the lifestyle change of working from home, resulting in expected lower usage over the next 12 months.
Decreasing public transportation use and an increase in consumers seeking ride sharing services is also slated to
have a massive impact on the environment, traffic congestion and infrastructure in metropolitan areas.

"The automotive and mobility sector is going through a period of transformation, accelerated by digitalization
enablement," said Suzanna Mitrovich, global sector head of automotive at YouGov, in a statement.

"Increasing introduction of environmental regulations have led to greater production of non-fossil fuel vehicles and
shifts in car ownership attitudes and behaviors among consumers."

The study insights are based on a global real-time survey regarding the topics of mobility, transportation, and
automotive purchase behavior, covering 17 global markets and almost 19,000 respondents, fielded from March 8
through April 19.

On the go
Depending on location and terms of employment, consumers have disparate opinions on whether they want to
maintain a car themselves or choose other means of transportation.

Increased technological advancements have vastly affected the automotive industry, fueling mobility industries
including ride sharing and shared vehicle apps. Technology has also improved existing infrastructure for public
transportation.
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Many consumers  believe the pandemic has  not affected their need for a personal vehicle. Image courtesy of Mercedes -Benz Cars  UK

COVID-19 affected the automotive sphere at every turn, from drivers who owned their own vehicles to those who
preferred ride sharing or public transportation.

Ride sharing apps were vastly impacted, as many users were apprehensive about safety and health concerns in
getting into a driver's car and so many social events were canceled, leaving people with nowhere to go. Brands that
offer ride sharing services are aiming to bounce back, hoping to acquire new users to sustain growth while helping
people to feel safe while using their services.

Globally, nearly 5 out of every 10 respondents claimed they drove less during the pandemic. Some drivers felt their
practices were not as affected, with 59 percent of respondents who buy and drive their own vehicle noting they
expect no change in the need for a personal vehicle.

Most respondents  who buy and drive their own vehicle noting they expect no change in the need for a personal vehicle. Image credit: YouGov

The youngest group surveyed, those between 18 and 24-years-old, has the highest consideration for a wider range of
mobility options.

Regarding public transportation, intent varies heavily from market to market.

Personal vehicle usage in emerging markets will increase with consumers seeking options with safer personal
space. Consumers in emerging markets including India, Indonesia and Mexico indicate intent to use public
transportation substantially less, which will have a major impact on the environment, traffic congestion and
infrastructure in metropolitan urban areas in these countries.

In Europe and the U.S., there is less overall demand for transportation due to so many consumers continuing to work
from home.

Digital advancements are also affecting the method in which drivers purchase their cars as well, as several online
car buying options now exist in the market. Most respondents of the survey note purchasing vehicles from the
dealership or in-person from an owner.

Conversely, respondents from China, India, Hong Kong and the United Arab Emirates are leaders in online car
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purchasing. A small portion of respondents, 15 percent, from the U.S. and Europe report purchasing cars online.

Gen Zers and millennials are the two groups most likely to purchase a car online, at 31 and 27 percent, respectively.

Something for everyone 
Worldwide, 31 percent of future car buyers will consider buying their next vehicle online, which would almost
double the current online purchase rate of 16 percent. Among those who have previously purchased a car online, 61
percent say they will consider digital for their next buy as well, signaling that they had a positive experience.

Automotive dealerships are shifting more steps of the retail process online, resulting in an all-time high consumer
satisfaction rate, according to a new study.

A January 2021 survey from Cox Automotive found that as buyers spend less time at dealerships, it is  more crucial
than ever for auto dealers to incorporate more efficient, digital retailing processes into their business strategies (see
story).

In responding to an increasing willingness to purchase online, automotive brands will have to take an omnichannel
approach, offering a breadth of both physical and digital experiences.

Among the 31 percent of respondents that indicate they are considering buying an auto online, less than half of
those globally say that they will exclusively shop online.

Luxury automakers continue to expand both digital and in-person offerings for prospective buyers.

In May, British automaker Aston Martin announced it was expanding its dealer network across Europe as it looks to
strengthen its positioning.

Aston Martin will be adding to its portfolio with new dealerships in Germany, Monaco, France and Sweden. The
automaker is also establishing a presence in Lithuania and Latvia for the first time (see story).
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