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Burberry's  brand value grew by 31 percent s ince 2021. Image credit: Burberry

 
By SARAH RAMIREZ

Britain's Burberry and Land Rover saw strong double-digit growth in brand value since 2020, according to new
insights from BrandZ.

The 2021 BrandZ Top 75 Most Valuable U.K. Brands saw 22 percent growth in brand value year-over-year, for a
combined brand value of $278.8 billion. The country's industries are more varied than those of Italy and France,
with Burberry the only luxury fashion label to land on the list.

Kantar's Brand Z rankings include companies originating in the United Kingdom that are either public or have
publicly available financial information. The market researcher also takes consumer interviews and insights into
consideration to determine each brand's valuation.

British boost
Services and retail brands account for more than half of the U.K.'s top 75 brands.

Scottish whiskey distiller Johnnie Walker, which is owned by London-based beverage alcohol company Diageo, was
the only premium brand to rank in the U.K.'s top 10. Its brand value remained even y-o-y at about $8.31 billion.

Johnnie Walker celebrated its  200th anniversary in 2020. Image credit: Johnnie Walker
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Burberry slipped three spots in the rankings to 17th place, despite its brand value jumping 31 percent to $5.03 billion.

However, the fashion label ranks 10th among luxury fashion brands worldwide (see story). It also is the sole
representative of luxury fashion on BrandZ's U.K. list.

Meanwhile, with a brand value of $3.85 billion, Land Rover led other British automakers and moved up five places to
the 19th spot. Land Rover's 51 percent growth in brand value y-o-y made it the fifth-fastest growing brand in the U.K.

Although Jaguar saw brand value growth of 28 percent y-o-y, it slipped to the 66th spot with a brand valuation of $1.02
billion. Both the Jaguar and Land Rover marques are owned by Jaguar Land Rover, itself a subsidiary of India's Tata
Motors Limited.

Land Rover was  the mos t valuable British automaker. Image credit: Land Rover

Other notable brands making the list include general merchandise retailers Tesco and Marks & Spencer,
pharmaceutical and beauty retailer Boots, fast fashion online retailer Boohoo and the BBC. The Premier League was
among the brands that making their inaugural appearances.

Telecommunications company Vodafone topped the list with a brand value of $30.9 billion, up 34 percent from
2020.

BrandZ also identified themes across sectors, including the growing importance of corporate responsibility,
customer experience, ecommerce and gamification.

Embracing sustainability
After facing environmental scrutiny for its overstock practices as recently as 2018, Burberry has course-corrected
and has positioned itself as an advocate for sustainability in luxury fashion.

This summer, the label set an ambitious sustainability goal and is pledging to become "climate positive" by 2040.

Burberry is the first luxury brand to commit to being climate positive, meaning that it will remove or save more
carbon emissions than it is  producing to create an environmental benefit. The brand has been accelerating its
environmental efforts and is on track to become carbon neutral across its own footprint by 2022 (see story).

The fashion label was also one of the found signatories of Walpole's Sustainability Manifesto in February 2020,
alongside Harrods, Burberry, Mulberry, dunhill, Johnstons of Elgin, The Savoy and Chivas Brothers.

The Manifesto has four guiding principles for British luxury brands: circular economy innovation, environmental
safeguarding, supply chain excellence and workplace equality. Specific aspirations or goals include zero landfill
waste, 100 percent energy from renewable sources, 100 percent traceability across the supply and eliminate the
median gender pay gap (see story).
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