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By LUXURY DAILY NEWS SERVICE

Luxury Daily's live news for Oct. 8:

Introducing Luxury Women to Watch 2022
Luxury Daily annually honors smart women executives who show the potential to make a difference next year in the
luxury business.

Please click here to read the article

Watchbox to cross $1B in lifetime revenue, unveils global expansion
Pre-owned timepiece seller WatchBox is unveiling its global expansion plan featuring eight new locations.

Please click here to read the article

VistaJet helps loved ones venture out with The Surprise Reunion
Private aviation firm VistaJet is helping consumers create special moments with a new offering, The Surprise
Reunion.

Please click here to read the article

LG Signature expands partnership with Molteni&C
Electronics and appliance maker LG Signature is expanding its partnership with Italian furniture brand Molteni&C,
fostering exposure to a larger audience.

Please click here to read the article

Phillip Lim partners with Volvo on sustainable handbag
American fashion designer Phillip Lim is partnering with Swedish automaker Volvo to release a sustainable
weekend bag.

Please click here to read the article
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EV competition ramps up as Cadillac, Lincoln owners enter ring
With more mass-market automakers such as Ford and General Motors pivoting to all-electric futures, luxury marques
must continue differentiating themselves in the increasingly competitive EV space.

Please click here to read the article
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