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Burberry saw double-digit growth in full-price comparable sales  for leather. Image credit: Burberry
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British fashion house Burberry is reporting that its revenue has reached pre-pandemic levels in the first half of its
financial year.

Burberry reported a revenue of 1.2 billion pounds, or $1.6 billion at current exchange, for the period ending Sept. 25.
These results was driven by double-digit growth in the Americas, mainland China and South Korea, which saw
double-digit growth in full-price comparable sales for leather.

"We have made strong progress in the half." said Gerry Murphy, chair of Burberry, in a statement. "Full-price sales are
growing at a double-digit percentage, driving margin expansion and strong free cash generation.

"We are seeing an acceleration in performance in countries less impacted by travel restrictions and we remain
confident of achieving our medium-term goals."

Preparing for new leadership 
Burberry's digital is  performing well with full-price sales doubling since last year. Its  new retail concept is also
driving higher-spender customer recruitment, with 15 stores in the new format and 50 new concept stores planned
globally by the end of fiscal year 2022.

With comparable store sales growth of 1 percent versus like-for-like sales, full-price sales grew 18 percent, showing
double-digit growth across the first two quarters. Full-priced sales almost doubled in the Americas while growing
nearly 80 percent in South Korea and 40 percent in Mainland China, respectively, despite extreme August weather
challenging brand performance.

Active and innovative campaigns proved successful for Burberry. The brand created its first in-game NFT, releasing
a limited-edition Burberry "Blanko" named Sharky B and a range of accessories, leading to all 750 units of the NFT
being sold out within 30 seconds (see story).

When promoting its summer monogram capsule, Burberry saw its interactive AR brand filter on TikTok garner
significant exposure with 3.7 billion views.
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Looking towards a more sustainable future, the brand intends to become climate positive by 2040.

Jonathan Akeroyd was  previous ly the CEO of both Versace and Alexander McQueen. Image credit: Burberry

Last month, Burberry announced Versace alum Jonathan Akeroyd as its new CEO, effective April 1, 2022.

Mr. Akeroyd has been the chief executive officer of Italian fashion label Versace since 2016, and previously served
as the CEO of Alexander McQueen from 2004 to 2016. Mr. Akeroyd will succeed Marco Gobbetti, current CEO of
Burberry, who is exiting the label on Dec. 31 (see story).
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