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The "December to Remember" campaign is  now in its  22nd year. Image courtesy of Lexus

 
By SARAH RAMIREZ

Toyota Corp.'s Lexus is capturing the sense of excited anticipation around the holidays with the return of its  iconic
campaign.

For the 22nd year of its  "December to Remember" marketing campaign, Lexus has debuted two new national
broadcast ads that celebrate the magic of the season through the eyes of children. The sentimental spots fit the mold
of the brand's annual tradition, complete with the holiday jingle and elaborate red bow atop a new Lexus.

"Every year, the signature Lexus December to Remember' campaign celebrates people coming together during the
holidays," said Vinay Shahani, vice president of Lexus marketing.

Spirit of the season
Both new spots, "Runway" and "Wonderland," are centered on children's appreciation for the holidays.

"Runway" begins with a young girl looking out a window on a snowy day, with a slightly concerned expression on
her face.

Later, the girl is  playing around with gumdrops when her grandmother approaches with a plate of Christmas cookies.
She asks how wide two reindeer are, and grandma replies with a puzzled look.

The scene cuts to the young girl outside her house, counting her snowy steps to measure a homemade runway.
Inside, she gathers her supplies holiday decorations to light up to the runway and works well into the night, even
making a snowman to serve as a marshal for the incoming reindeer.
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Rudolph cannot miss  this  runway on his  way to deliver a Lexus . Image courtesy of Lexus

In the morning, she runs down the stairs and exclaims "it worked!" Joined by her family, she rushes outside to find a
2022 Lexus ES F SPORT in their driveway.

For "Wonderland," Lexus slightly tweaks its own formula. The spot begins with a tween riding in the backseat of his
family Lexus, looking at houses lit up for the holidays.

As they approach the town square, the young boy is disappointed to see that it is  dark with no bright lights anywhere.

Inspiration strikes, and the next day he recruits his friends for a big project. They pile in the backseat of his dad's
2022 NX F SPORT with their holiday decorations, even directing the SUV's interface to play a festive soundtrack.

As they approach the town square for a holiday makeover, other residents look on excitedly. Finally, night falls and
the lights come on for the grand reveal.

For a final heartwarming touch, the ads end with a voiceover catchphrase: "We've been waiting all year to come
together."

The campaign will air on cable, primetime, late night and sports programming, including college and professional
football, soccer and hockey games.

There is also a charitable component, as Lexus will make a $300,000 donation to the Boys & Girls Club of America.
Dealerships will have the chance to surprise local members with wish list items as well, with some of the content
being shared on social media.

Campaigns to remember
To keep its traditional "December to Remember" fresh, Lexus has gotten creative while staying true to its classic
holiday formula.

In 2018, the automaker focused on the memories families can make together after they add a new Lexus to their
households. While nostalgia remains a strong current throughout the vignettes, the advertisements are also forward-
thinking and highlight the longevity of a Lexus vehicle (see story).

For last year's "December to Remember" ads, Lexus explored how driveways have become an extension of people's
homes and communities during a year of lockdowns and social distancing.

"Driveway Moments" recalled the drive-by parades which gained popularity at the outbreak of the pandemic as ways
for people to safely celebrate special occasions, such as birthdays or graduations, with their loved ones. Colorful
chalk messages appear throughout the commercials to set the scene (see story).

"People look forward to the joy and magic of this time of year, and our dealers do a fantastic job of bringing the
spirit of the season to life for our guests and their local communities," said Lexus' Mr. Shahani.

© 2022 Napean LLC.  All rights reserved.

Luxury Daily is published each business day.  Thank you for reading us.  Your feedback is welcome.

https://www.luxurydaily.com/wp-content/uploads/2021/11/lexus-december-to-remember.png
https://www.luxurydaily.com/lexus-spotlights-year-round-memories-this-december-to-remember/
https://www.luxurydaily.com/lexus-december-to-remember-2020/
mailto:feedback@luxurydaily.com

	Lexus charms with annual December to Remember' campaign

