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Travelers  are looking to hotels  as  des tinations , expecting new, immers ive experiences . Image credit: The Ritz-Carlton, Nanjing

 
By NORA HOWE

Despite a decrease in travel caused by the COVID-19 pandemic, demand for domestic tourism is growing in China,
with younger travelers eager to gather meaningful, long-lasting experiences.

As the Ritz-Carlton begins attracting younger guests, the brand is looking to meet the rising demands of tech-savvy,
emotionally-driven travelers. In its "Next-Gen Luxury Travel Preferences Insight" report, Ritz-Carlton found that
younger generations in the Asia Pacific market are replacing sightseeing with experiential travel and authentic
culinary experiences.

"The new generation of savvy, sophisticated guests has become a forerunner in the next iteration of luxury travel in
China," said Rainer J. Burkle, area vice president of luxury in Greater China at Marriott International, in a statement.

"These valuable insights on emerging trends will allow The Ritz-Carlton to tailor our services and offerings in order
to curate personalized experiences that go above and beyond the expectations of our guests."

The Ritz-Carlton study was conducted in partnership with Chinese digital media outlet Jiemian in October. Insights
were collected from in-depth interviews and discussions with 12 opinion leaders from the travel, fashion, design,
business and art sectors.

Shift in hotel expectations
The report identifies six main areas that will allow luxury hotels to improve, innovate and tailor their services for
next-generation travelers: experiences over sightseeing; authentic cuisine; high tech met with the human factor; the
rise of business leisure; hotels as destinations; sustainable travel.

"Experiences" has quickly become a buzzword in the travel industry, and for good reason. Luxury travelers are no
longer looking to see the sites and snap photos, but rather are seeking authentic, enriching experiences.

While social media check-ins remain relevant to the sociocultural space in terms of travel, a deeper appreciation for
local culture and people is driving travelers to their destinations.
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The Ritz-Carlton finds  that travelers  are looking to blend bus iness  with leisure as  working from home, or anywhere, becomes  normalized. Image
credit: The Ritz-Carlton, Shenzhen

In September, the Ritz-Carlton reminded travelers that being present is a present in itself with a campaign across the
Asia Pacific. The "A Gift Like No Other" campaign highlighted the unique experiences inherent to a Ritz-Carlton stay,
such as an unparalleled meal or an unforgettable night spent dancing.

Anchored by a new short film, the campaign shows travelers how the hotel brand aims to provide a vast luxury
experience (see story).

Further, this new generation of luxury travelers in China wants to experience the characteristics of a city or
destination through its food. Ritz-Carlton suggests hotel restaurants meet these demands by offering a combination
of quality and locally relevant cuisine.

Affluents are also looking forward to tech-enabled travel experiences, with intelligent services enhancing the overall
quality of a trip.

However travelers still crave social interaction, therefore properties must strike a balance between the practical,
convenient factors of high tech and the human, communicative element of high touch.

As remote work becomes more normalized, the adoption of a combined business-leisure model will be crucial.
This trend is predominantly popular among younger travelers, who want to take advantage of the "work-from-
anywhere" freedom.

Despite wanting to engage in local culture and communities, travelers are starting to view hotels as destinations and
more than just a place to sleep. With this, affluents are more interested in a hotel's added experiences than in their
room amenities.

Guests' main purpose for a hotel visit may be anything from attending an art exhibit or brand launch to a Michelin-
star dining experience or rejuvenation spa services. Travelers are continuously seeking out multi-sensory and
occasion-based experiences.

Sustainable travel
While sustainability has been a hot topic across all sectors over the last several years, it has moved beyond
discussions and into practice.

Mandarin Oriental is  promoting more sus tainable s tays . Image credit: Mandarin Oriental
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Travelers are hyper-aware of climate change and the importance of environmentally-conscious behavior and
conservation to fight global warming. This generation now actively prefers the availability of wellbeing and
sustainable options when they travel.

Luxury travelers are advocating for the use of environmentally-friendly, sustainable products and are willing to pay
for these products rather than to add to the massive problem of discarded disposable products.

This trend has pushed hotels to reexamine the relationships between themselves and their respective environmental
surroundings, as well as their communities.

In May 2020, Mandarin Oriental Hotel Group announced the elimination of single-use plastic across its chain of
properties. These products have either been dropped or began phasing out at the time of the announcement (see
story).

An emphasis on the sustainable development of people and communities has also raised awareness and demand
for wellness in travel.

In this context, next-generation luxury travelers have higher requirements for hotel hygiene and safety, personal
privacy protection and wellness services, and consider health and safety just as important as having a good time.

In September, Equinox Hotels, began requiring proof of COVID-19 vaccination for all guests, a move directly in line
with New York's indoor vaccine mandate, announced on Aug. 3 (see story).

"With health and wellness as one of the main concerns of today's travelers, a hotel's hygiene and privacy protocols
have become especially important factors," said Rachel Liu, head of brand communications for Maia Active, in the
report.
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