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A s inger who has  made arguably the bigges t splash in the beauty world is  Robyn Rihanna Fenty, with her brand, Fenty Beauty. Image credit: Fenty
Beauty

 
By KAT IE T AMOLA

For many, the feeling of retrieving a Chanel lipstick from one's handbag is incomparable.

Although luxury brands have a great presence in the personal care arena, several celebrities are attempting to illicit
the same fanfare with their own makeup and skincare lines. For more than a year, A-list public figures have
produced makeup lines en masse, leaving some wondering how luxury brands will coexist in a much more
populated space.

"The celebrity makeup line will continue to exist and those that will be the most successful are those that are driven
by a great story, solve a problem, have those that amplify it and have an assortment that makes them stand out," said
Kimmie Smith, cofounder and creative director of Athleisure Mag, New York.

"In addition, for some of those brands, their success may also need to be supplemented by being part of a house
where they have access to marketing dollars and prime placements or a manufacturer who is known for their quality
with other brands that have done well."

Who is who in beauty 
Quite a plethora of celebrity beauty brands has emerged recently, from award-winning singers to beloved actors
branching out into the makeup game.

In September 2020, singer and actor Selena Gomez released her own makeup collection, Rare Beauty. According to
Cosmetify, Ms. Gomez's brand amassed more than $60 million in revenue as of April 2021 and has garnered more
than two million followers on Instagram.
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A post shared by Rare Beauty by Selena Gomez (@rarebeaut…

The singer's collection has been well received and credited for its positive messaging, encouraging consumers to
feel beautiful in every skin they are in while utilizing the brand's products across 14 categories. At the brand's launch,
one percent of all product sales also went toward the Rare Impact Fund to support mental health services.

Public figures from ostensibly the most famous family in America, Kim Kardashian West and Kylie Jenner, carved
spaces for themselves in the beauty world several years ago as well.

Ms. Jenner's beauty line, Kylie Cosmetics, has proven wildly successful with more than 25 million Instagram
followers, more than $100 million in yearly revenue and a valuation of $1.2 billion as of 2019. In the same year, Ms.
Jenner sold 51 percent, worth $600 million, of her company to Coty, Inc.

Cosmetify also reports that Ms. Jenner's skincare line, Kylie Skin, earns nearly $25 million in annual revenue.

Although Ms. Kardashian West has paused her beauty line, KKW Beauty, revenue from that line as well as that from
her shapewear line, Skims, have brought her net worth to more than $1 billion, according to Forbes.

Fenty Beauty by Rihanna. Image credit: Fenty Beauty by Rihanna

A singer who has made arguably the biggest splash in the beauty world is Robyn Rihanna Fenty, with her brand, Fenty
Beauty, which she owns in a joint venture with LVMH. Lauded for its groundbreaking inclusivity and ability to foster
confidence in consumers, Fenty Beauty continues to shine, with OLBG reporting the brand has logged more than
$570 million in yearly revenue.

"I think that brands should be aware of what is in their space but also need to focus on amplifying the brand in the
most authentic way from celebrities, makeup artists, creative directors et cetera," Ms. Smith said. "Whether it's
affordable or a premium price point, people are willing to spend money on what works, what has great packaging
and what tells the beauty story that aligns with the person who uses it."
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In August 2021, Forbes also reported that revenue from the Fenty Beauty line, which was launched in 2017, has
contributed to its founder officially becoming a billionaire.

Celebrities continue to see the opportunity in the field, as several other brands continue to shine actor Jessica Alba's
Honest Beauty; singer Halsey's About Face; influencer Jeffree Starr's Jeffree Starr Cosmetics; actor and television
host Drew Barrymore's Flower Beauty and more.

The numbers do not lie as these celebrities continue using their platforms and positive messaging to make big
money in the personal care world.

In a different lane 
While so many public figures continue showing great success in creating their own makeup lines, many believe that
the confidence of luxury brands will not be ruffled.

Some aspects simply cannot compare, and a luxury brand will always have both its name and heritage that shines.

Brands like France's Chanel continue to thrive. According to Statista, Chanel has continuously recorded more than
$10 billion in yearly revenue which includes revenue contributed by its beauty offerings.
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A post shared by CHANEL BEAUTY (@chanel.beauty)

With disparate price points and showcasing of exquisite ingredients, Chanel is proving how it separates itself from
mainstream beauty lines.

Chanel is channeling a youthful approach with the launch of No. 1, its  new sustainable skincare and makeup line.

A short vignette positions a person's skin as its first canvas for care, explaining how the new line brings out the fresh
glow in every consumer. Chanel is also showing it is  listening to the younger generations' environmental concerns,
producing a line of products that are formulated with up to 97 percent of natural origin ingredients (see story).

Other luxury brands continue taking personal care to a new level.

French fashion house Louis Vuitton collaborated with renowned industrial designer Marc Newson to bring
consumers the new Flacon d'Exception, a collection of fragrances in a limited-edition bottle.

A first for the French brand, the perfumes are presented in specially designed one-liter bottles made of Baccarat
crystal. Only 200 units of the perfume bottles have been created, and retail at $16,500 (see story).

"Part of the code' of what makes a luxury brand is the heritage of the brand as well as, the quality of the ingredients
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and the products themselves," said Sheri Koetting, founder and creative director of MSLK, New York. "[This kind of
beauty line] is certainly in another tier or category from celebrity brands.

"Some of these [celebrity] brands are truly break-out, best-in-class brands like Fenty Beauty," she said. "However, it is
important to note that Fenty is a fully developed brand, with values, concepts, and formulas that stand alone without
the fame of Rihanna.

"This is where celebrities can lend their fame and notoriety to bring an already great brand concept to another
level."
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