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By KAT IE T AMOLA

Swiss watchmaker Rolex is continuing its dominance of the luxury timepiece sector into the first months of 2022.

According to fashion cloud technology platform Launchmetrics' monthly luxury watch brands ranking, Rolex had
the highest media impact value, followed by other top performers including Hublot and Patek Philippe. Luxury
watchmakers continue to invest in ambassadors and influencers to reach affluent consumers.

"Brands can build awareness, consideration, or retention by strategically formulating their voice mix, but first need
to identify a clear goal they want to achieve," said Alison Bring, chief marketing officer at Launchmetrics, London.

"An overarching goal luxury watch brands have is to be relevant to their target consumers," she said. "Generally,
brands need to be aware of the channels their consumers interact with and use the right voice to authentically
engage with them."

Just in time
Luxury watch brands have generally recovered since the initial negative impact on sales at the onset of the COVID-19
pandemic. Swiss watch exports remained on the upswing in January 2022, with growth in line with recent months
according to the Federation of the Swiss Watch Industry (see story).

In the time that has passed, brands have worked to attach famous faces to their timepieces, foster their online
presences and highlight that luxury timepieces can be a smart investment.
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Launchmetrics ' top luxury watch brands  by MIV for January 2022. Image credit: Launchmetrics

Launchmetrics released its official luxury watch brand ranking for January 2022, utilizing its Media Impact Value
(MIV) index.

The MIV index measures all marketing activities across Launchmetrics voices, channels and markets by assigning a
monetary amount to every post, interaction and article.

Rolex ranked first, coming in with a MIV of $32.7 million, as Hublot took second place with a MIV of $11.2 million.

Patek Phillipe and Richard Mille took third and fourth places, earning $10.3 million and about $7 million in MIV,
respectively.

Cartier, Audemars Piguet, Bulgari, IWC Schaffhausen, Vacheron Constantin and Jaeger-LeCoultre rounded out the
top 10.

The findings underscored the important impact of brands making efforts to attach famous faces to their offerings.
Watch brands have continued to seek celebrities, influencers and popular athletes to represent their timepieces.

Tapping such high-profile individuals serves as a gateway for consumers who may be intimidated by the high price
tags. Seeing one's favorite celebrity wear a certain watch may help consumers feel as though they too can emulate
this lifestyle in some way.

Long-term partnerships also serve brands well, as high price points aim to reflect the longevity of a product which
ostensibly will translate to audience loyalty.

Several luxury watch brands  are divers ifying their influencer portfolios . Image credit: Launchmetrics

Luxury watch brands are also continuously relying on influencers who have different levels of reach, from micro-
influencers with 10,000 100,000 followers all the way to all-star influencers who hold more than 2 million followers.

Last September, Hublot revealed Italian influencer and entrepreneur Chiara Ferragni as its newest ambassador,
joining a rapidly growing roster of talent. She currently has more than 26 million followers on Instagram.

Ms. Ferragni joins Hublot's diverse list of ambassadors, which includes Usain Bolt, the world's fastest man; global
football icon Pel; recording artist DJ Snake and soccer star Alex Morgan (see story).

Rolex rules 
Rolex's renowned heritage and international brand awareness sets it apart from other luxury watchmakers.
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Pre-owned timepiece seller WatchBox is reaching luxury timepiece collectors through entertainment and education
with a series centered on Rolex.

In the inaugural episode, the experts discuss the evolution of the Rolex customer, discussing brand events and
trends spanning the 1980s to the present. The two discuss specific models and address what has changed within
Rolex and the brand culture that has remained.

In the second episode of the series, the hosts shift their focus to the future of Rolex (see story).

"Building on their compelling reputation, Rolex has maintained momentum thanks to their strong focus on
sponsorships, inspiration voices and their undeniable high global brand awareness," Ms. Bring said.
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